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• . no strings to 
our offer . the w & p 
catalog of macaroni . 

'rna'chinery is yours 
without obligation 

..t:jl drop us a line 
. or mail this coupon 

-----------------------

baker-perkins company inc 
saginaw, mic~igan 

gentlemen: il you're quite sure it won't obligate 
me a bit, i 'd like one 01 your new catalogs 01 macaroni 
,machinery 

my name ..... . . ... . . ......• .... . .. .. . ...... 

myfirm'J ·name ............................. . 

aaarw..... . . . .. . ........ .. .. ....... .. .... . 
clly. . . . . . . . . . .. . .. . .... .. ... $Ia/e • .....•.•. 
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October 1Ii, 1924 THE i\IACARONI JO U RNAL 

Introducing 

The Clermont Triplex Calibrating 
Dough Breaker 

One 01 the latest and best improved calibrating dough breakers. By actual test this ma
chine is able to Aatten 50 Ibs. of dough per minute. Works absolutely automatic. No skilled 
labor required. 

Also manfacturers of "Clermont" 
Dough Breakers 
Calibrating Dough Breakers 
Noodle Cutting Machines 

Fancy Stamping Machines for the 
manufacture of Bologna Style Noodles 
Mostaecioli Cutters 

which have always won out in competitive tests. and are used by the largest and most well 
known manufacturers in this country. 

A successful machine from the user's standpoint must not only produce a quality noodle. 
but must also give real production. I t must be dependable. economical and capable of it's best 
production when in the hands of an unskilled laborer. 

All these points are embodied in our machines. and their value in your plant will be de
termined by the amount of work you can credit to them. not in one day; but every day; and 
the low cost of operation. 

The most reliable and impartial opinion of an equipment can only be obtained from the 
users. We would be glad to furnish a list of customers for reference. 

Your inquiries are appreciated. Write today for descriptive catalogt;e. 

CLERMONT MACHINE COMPANY 
77 WASHINGTON AVENUE BROOKLYN, NEW YORK 
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TEN GtOOD REASONS FOR· USING TWO ' STAR 
SEMOLilNAON ' tHE NEW' CROP~ 'COUNT "EM 

.A1VD RElYIElYIBER ! iC* TI-iERE IS NO STAR LIKE TWO STAR ** 
~'( -'- .* 
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QUALITY SERVICE· 
Eat More Macaroni-the. Beat and Cheapat · Food 

MINNEAPOLIS · MILLlr~r~I."'.ib .. ' 
MINNEAPOLlS" .MINN.... _. 
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Watching One's Own Business 
It hns tlenernlly been conceded thnt one enn best succeed 

by minding his own business. But when the net ion of com· 

petitors threatens genernl hnrm to Iln industry it is wise 

to give some attention to other business insofar us it uiTects 

yours. 
It is regretnble hut true that there is still nltogether 

too much disregnrd for tho rights of others, contempt for 

existing rules nnd regulntions, disrespect for customs an(l 

pl'netiees nnd willful indifference ror the generlll welfare 

of the mnenroni mllnufneturing business on the pllrt of mlmy 

of the more bnekwllrd ones engnged therein. The sad part 

of this d istressing pieture is that this group, happily grow· 

ing smnller eneh yenr', while ncknowledging thnt its attitude 

hnrms the whole industry, hns yet either failed or refused 

to cooperate in bringing about beller understanding lind 

betler business relntions within the industry. 

It enn be sai(l wIthout erenting very much argument in 

opposition thnt perhaps no other foo(1 industry hll. paid less 

for the geneml welfnre of the group than hllve the Mllenroni 

Mnnufneture .... of Americn. Since its introdnetion nearly 

n century ngo our business has made progress, though it 

wns vcry grudual nnd nnturlli. If we arc to kcep pace with 

others maenroni men must reulize thnt some little expense 

must be met in solielifying the I'llrious interests Ilnd heuding 

them along the right traele Progress should he mllde with 

rnther than despite the eooperlltion of those who Rcel, it. 

Numeroll.1 exnmples of the forced growth of other in· 

dustries, less old nn(1 not nenrly so essential. mlly he men· 

tioned, but in nil of them it will be discovered thllt explln· 

sion wns due to well plnnned eampnigns hacked by vigorous 

nnd correlated nctivity by intensely interestc(1 and con· 

tributing mnnufaeturers. Will mllearoni nlllllufllcturers fol· 
101V their exnmple I 

Unfortunntely the mnenro?i mnnufueturing hus;ness was 
for mnny yenrs in the hands of men, wise in thc lllethods of 
manufueture of maenl'oni p,·oduet., but woefully Illeking in 
the push nnd viRion thut other food indust"ies possessed . 
'rhe Intter forged nheud nnd nrc enjoying not only n Pill" 
ing business but ulso the confidence of the pnblic. In our 
industry progress hns been exeeptionnlly slow 11l1l1 benefits 
consequently small. 

It i. plensing to note thnt of Inte years conditions have 
ehonged. for the better. Ameriennized sons of old manufac· 
turers, more brond minded men with better business idens, 
llOve entered the ind\18try n",l the old school is slowly but 
surely being weeded out. Dnily it is becoming more and 
'."oro npparent to the observant manufacturer thnt if the 
macaroni industrY.is to reneh the high plune to whieil it 
belongs the better elnss must work shoulder to .houlder in 

placing it there lind this tendency is 1II0st not ieellhle ill 
almost every section of thc eountl'Y. 

One of the big obstncles to be Ill'e,'eome if th e uhjeetive 
of the fal'seeing lenders is to be nttlli'lCIl is the upell <lis· 
regard for the I'ccogllizctl rightH of competitors, pnl'til~tllnl'ly 

on the port of a gl'OllP thut seeks fnetory ontput mthCI" thull 
qunlity products nml good will. Only thl'Ollgh the e(luell' 
tion of the ill u(1vised but sincere mnllufnctul'cl', nnd the 
proper chnstisemcnt of the flngrnnt violutors, cun onr in
dustry make the progress it is deserving. 

No reference iK nuuIc here to t Iw profit rohLJilig 1Il'IId iet! 
of indiscriminntc price cntting, hut mther to the equully 
hnrmful pl'llcticc of ruishrlln<iing, misl'cprcscntntion , Kllh· 
stitution p.nd 1111l11cr011S similar e\'ils t.hut tCIHI tn ciiscre(lil 
us with both distributers n",l consumers. All of these lllUSt. 
be grently redlleed or en tirely eliminated if we lire to en· 
joy thnt generlll good will t hnt menns success. 

To the credit of lOOfit mucllroni munufucturers, it cnnnot 
be snid thnt they nrc wil\fnll~: gnilty of cvery ofl'ene" chnrged 
to .them. Improper nets arc often instignted hy wily bnyers 
who piny one mnnufnctul'cr ngninst the othcl' to the delI'i· 
ment of both, or hy the tnctics of unscrllPulous cOlllpetitors 
who nrc secldng to dcstroy one's legit.imute mlll'lwt. Bul 
whnte"Cl' the enuse the elfect is the snmc, il'l'cpnrnhle injury 
to the whole industry. 

With the hope of c\enning up this ngly lind costly hut 
u"oidnhlc sitl1ntion the iJl(luHtl'Y hns chmwn II Vigilnllcc COlli· 
mittee whose wOI'I( will he II,Hlst IIl'11clicini if IIlIly the purtinl 
support of the wcll meanillg' mnnufnctl1l"CI'S is uccul'cle(1 tlw 
men who volunt eer their sen'ices, 

Usually lJUsincss men 111'0 le)(1 much c(;nccl'llccl o\'el' I hcil' 

own nfruirs to watch how elthcl'S cOlHluct thclllsch'es, Iluw· 
c\'er, they urc willing tn contribute 10 the cxpcnse Clr Ihflsc 
who Hcek to policc the industry for the comlliun glluel. 

'1'0 these hilS gonc out nn ll]lpclIi fol' finnll cinl slIpport. 
The conh'ibutol's tn the Macaroni Vigilllnce li"untl will shu\\" 
just who are on thc side of the right. 'rhe Iurg'el' Ihe list ur 
contributors the grenter cffect it will hu\'c on Ih e pllhlh· 
in showing thnt the mncuroni munnfachn'cl'S IIICI'Il to du whnl 
is right uy them , 'flte IUl'gCl' the contl'ihntillll tn th e I'lIl1d 
the greuter cffect it will have nn thosc who persist. ill \'iolnl · 

ing the ueeepteil fnir IlUsincs~ pructices, 
As it hilS been suit! herm'c lIluclll'oni 1Il1lllUfnchll'Cl'S IaU\'I! 

paid vcry little tOWI11"d the industry's g'l'lIl'l'ul wI'lt'nl't', 01hl'I' 

industries hl1ve ussessed dollnrs whert' IIIHl'lIl'lIlIi nlt!lI hU\'I' 
J?nid pennicR, Here is un opportunity tf) St'''''I! II g'(Jod l'IltlSI' 

at ,'cry small cost per firm, i\[ny th e compl etctl list. s lim\' 
every firm a libernl contrihuter, 'rhe cn't~ct will he rlll'l't!III'h· 

ing even i,f there is nc"er a PI'Clsccul iun, 
'fhe ~Incnroni Vigilance }i'ulHl is 11 Billiullili ufl'uir, tlnc 

that interests e\'el'Y Jnnelll'Olli 1~1I11l11r1lctlll'Cl' ill the country, 
Determino to ShOHldc,' yOHI' .hlll'e of the 1011(1 a",1 iJc on thc 
side of those seeking to manufuctH"e 11",1 sell theil' I"'oduct< 
honestly nnd profitnbly. 
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~ j e ge 0 e TIS ness:· ~,: ' " thusiBam 'of hivestorB,whl>se dreams of 
< • )sudde~ wealth had ~ Lee~, ,.!'!iattered, 

, . ~ . 
Tho ftftb ot a Bories ot I~ort articles on 

"Tho American Waya" prepared by Bank ot 
tho Manhattan company. New York, N. Y., 
den ling with America's troubles in solving 
Its stupondous transportation problem, sUll 
a Bouree of worry to American InduBtry Bnd 
buslnes8. . 

• • • 
It seems to be inevitable thot every 

great wave of progress and enthusiasm 
shall be followed by a period of reae· 
tion. Fur neorly half a eentury .after 
roilroad construction began in 1828 the 
enthusiasm of the Amerieon people for 
railroad development grew with the 
years. Although the oetual ownership 
of the roilrond. during these years rest· 
cd in relatively few hands public co· 
operation and support were given in 
generous and even lavish measure, ,It 
was a ,"golden age" of growth. Then 
(L new era set in. 

In many of its features the story qf 
the second era of American railroad 
history is a tragic chapter. , It com· 
meneed when prosperity begot greed 
and selfishness, ond these brought a 
train of attendont evils. 

With the completion of the first 
transcontinental line in 1869 popular 
enthusio..m reached what later proved 
to be a danger point. Railroad can· 
struction proceeded for more than 2 
decades at an unprecedented pace. 
Railroad promotion and consolidation 
become the order of the day. Railway 
projects were promoted on evcry hand 
-many of them legitimate, some of 
them unsound and others even fantas· 
tic. 

This tremendous activity called for 
millions of new cop ita\. This in turn 
attracte,1 the financial pirate and ma
nipulntor who wns quick to sense in 
the popular enth,usiasm for railroad 
building an opportunity to exploit the 
people nnd the railroads os well. Ap. 
peals were .made to the speculative in· 
stinet of the people and their imagina. 
tion wa. stirred by glowing pictures of 
ensy roads to Budden wealth. 

Gradually and olmost insensibly the 
, original enthusiasm of the people in !he 

task of working out the solution of 
their common problem of providing 
adequate transportation ehan~' " d its 
objective. They came to think. I)f the 
railronds, not ns instruments of nation. 
al unity, progress nnd prosperity, but 
ns means of individual gain for them. 
selves, 

Railroad .toeks were unlanded at 
prices far in exee.s of , their intrinsic 
value. In the frenzy of stock sclling 
and buying which characterized the 
period many of the railroads were over· 
capitalized and the stock issued in ex· 
cess of t.he existing values of the prop· 
crties came to be known as f( watered PI 

stock, although time, receiverships, reo 
investment of earnings, increased val. 
ues of property and new capital invest. 
ments served eventually to squeeze the ' 

"water" from the aggregate or , eom. turn.ed to: ~itterness, and ha.tred; gen· 
bined capital of 01\ the railroads. eral SuspICIOn a~.d antagol1.lsm began 

It is not important in thia di~eussion to repI~e th". former confidence and 
to determine who was to blame for good WI . - _ . ' 
these conditions. The significant thing 

Buaineu Punchea 
, .1 

for the national welfare was the change' 1 .. 
in the attitude tow'ard the railrond&:-a 

Service win~. fine enthusiasm for a nation's trans· 
portation hod degenerated into a sor· 
did 'gamble. The people were prompt· 
cd, not by the old spirit of cooperation 
and mutual interest in promoting ade· . 
quote transportation but rather by the 
personol, though entirely human de· 
sire to "get rich 'quick." , 

o • 0 

Business is on the upgrade, 
00. 

Advertise to cut selling costs. 
, ... 

Quality and value are inseparable. 
• • • 

Be sure you're right; then advertise. • •• • 

This evidence' of a changed attitude 
W88 not confined to security buyers and 
sellers alone. The spirit of selfseeking Jlfore advertising means more busi· 
for profit ' and' power spread to , all , ness. 
classes. For example big shippers-the 
heads of great indll8trial concerns, the 
birth and growth of which were due 
to the progress of transportation
came to view the railroada merely as 
weapons in their battlcs with, bpsines. 
rivals. Some were powerful enough to 
demand and force from tlie railroads 
low, secret freight rates on their prod. 
uets thus gaining an unfair advantage 
over their less powerful competitors .. 
Out of this practice there developed 
what came t6 be recognized as the "re· 
bate evil.!' 

Another example of this ehul)ging 
public attitude waa found in the grow· 
ing u.e cf railroad passes: Jl[embers 
of congress, members of state legis· 
latures and city councils, public offi· 
eials of high, and low degree, editors 
and publishers of newspapers, big and 
little politicians-in short nearly every· 
one with any claim to pUblic power and 
infiuenee demonded from the railroads 
frec transportation for himself, his 
family and his friends: 

With this swecping change in public 
and private viewpoint, it is not surpris. 
ing thot the ' roil road organizations 
themselve. became imbued with the 
same spirit. Some of the executives 
,*,d owners came to look upon the 
roads ns their private properties and 
met proteMts against prevailing evils 
and abuses with indifference or can· 
tempt. • 

It WUB inevitable thot 01\ this muddle 
'ami mess should ultimately bring about 
onother radieol chonge in the , view· 
point ond attitude of the pUblic. The 
amnII shipper became vociferous in his 
clnmor ogoinst the secret rebates grant· 

To'; Notcher. 
Those who listen to advice of sue· 

eessful men who carefully advise. ' 
Those who carefully adopt '''new 

ideas that are practical and sensiblll, 
In short, Top Notchlll'll those 

who co:~~:~:with the 
in the 

• •• 
Plan now for your Lenten advertis. 

ing, .' .. , ~ .. 
Good advertising .. takes ' the shortest 

- road. .; .1 f \I 

• 0 0 

, Retail me~eh8nis 'will buy If , they're 
sold. . 

• 0 • • 
lIfake the' effort and you'll land the 

bnsiness. 
• •• • , 

St~dy the retailers' problems. Get 
the facts. 

, . . . 
State your' case ' to your customers. 

Prove it. 
• 0 • 

Tell your salcs campaign 
your salesmen. 

o 0 0 

story to 

If your,proJuets have made good, tell 
the world. 

• 0 0 

Don"t advertise in jerks. Plan a com· 
plete campaign. 

• •• • 

·Wiso business 'men arc already look. 
ing ahead to 1925. 

o 0 0 

Buyers want good products and servo 
icc. Give them both. 

• • •• 
Advertising makes volume ' and it 

makes st~adiness. 
• ••• 

Busin~ss is good; good ad vertiaing 
will make it better. 

• • 0 

Selling and ad ver'tising arc a team; 
they must work together. , 

•••• 
Truth i~ advertising protects the sell· 

or as well n,B,the buyer, 

----'--- -. " 

' We've aU.: hoard about the absent 
minded professor 'who poured ,the ,sirup 
down his , back and 'bis ,pan· 
cakes, BUT .the ' , Wo!!!~S 

. the macaonl wlio 
t pourea sauce ' 

"liis "Sl P,,! IgJiIB,tl, 

Ar.g.ument No" 3 ' 
, ~: \ 'Being One of 6 Arguments Favoring Oooper.,Uvo Advertising, StlLl'ted August 1924 u.sue 

COOPERATiVE ADVERTISING is a form of publicity ,work cllI'ried out nlltionnlly or seclionnlly loy cOlllpetitor. 
in n busincss or 'industry ' working toget.her. to improve conditiolls of manufuctln'c or <listl'ihut.i~n, to in.cl'cnsc the ,mlll'ltet 
or to 10lver general sales expense. HevlCwml! tI!IS most I!,odet'll and ~u~eessful plan. of IIdverll.mg CII!'I'ICd on hy 23 trllde 
ossociations within til<! post 10 >.8rs, the PerlOdlClII Pubhshern ASSOCIatIOn of AmcrlClI hns the fllllowlJlg to SIIY IIhollt the 
Florist campaign. 

COOPERATIVE ADVERTISING MAKES THE WHOLE. OOUNTRY "SAY IT WITH ~'LOWERS" THE WHOLE YEAR 
THROUGH 

8oeioty of American FIoriats a.nd Orna.mental Horticulturists, 247 Park AI,nue, New York Oity 

TilO Society of American Florists ami Ornamentnl Hortieilltl!rist.s sturted ~1Il advertising ealllp"igl,' six yenrs IIgo to 
promote the sale of cut flowers. 'l'hey adopted the sloglln, "SIIY It With flowers' lind hnve poplllllrlzed It to ,nn extent that 
has seldom been equalled, 

The advertising fund was raised by voluntary SUbscription ami the expenditure in mngllzines in one yen l' hilS nevel' 
exceeded $45,000. . . 

This association bas nbout 4,500 members which is really only nbout one fOllrth of those who would, he eligIble fill' 
membership. They control perhaps 50% of the fiorist bnsiness. 'I'here i. II movement on hllml noll' to rlllSe $1,000,000 t.o 
cover a eompaign for the next fonr yeors and the money for this is tu be rllised by a tllX on gross slIles. ,ApPllrent.iy tins 
fund will be completed in' the ncar futnre. 

If successful this will consolidate the different interests which have not nlways wOI'ked togcther heretorore. 'I'here 
hnve been two ~r three different.fiorist associations which bllve nttempte,1 to ",lve!,tise indepelodently, lind IIlthllugh the 
effort has h.ckcd organization and unity the sole of fiowers bas been very grelltly mel·ensed. ' . 

The advertising has, indeed, popularized tbe iclea of sending ~owers liS tokens of e!,eer liS well liS hllrlnngers of ,symplI' 
thy. So :thoroughly has this idea been promulgated thut the faIlure to send fi?we!'s IS regllrdecl liS II hrelleh of l!llque\le, 
and this applies to anniversaries and othor festive occasions quite liS, mneh liB III swlmess 01' dellth. Cut flowers lire now 
essential,to every formal occasion and e,ppropriote to the most informll\. , , 

(What Cooperative Advertising has done for Sauerkraut, for Coffee, for FlllI~ers IIIHI other goods, It Will do nlso for 
Macaroni Products. If the proper spirit is shown, thc hoped·for results ore certnm.) 

(Read Argnment No, 4 in Novomber issue.) 

WIN TROPHY CUP AGAIN 
Seben Brothers Recapture First Prize 

at North Dakota State Fair for Am: 
ber Durum Wheat Showing, 

Tho Scben Brothern of Milnor, N, D., 
havo once more been awnrded firnt prize 
ror their showing of amber durum 
wheat at the North Dakota Stnte Fair 
this year. Besides the usunl blue rib· 
bon tho winners became the pOflSessors 
of a beautiful and valuable loving cup 
offered by the National Macaroni Mon· 
ufaeturers association to the grower of 
the best macaroni wheat in that state. 

Great interest was manifested ill the 
offer made by the maeoroni in<lustry to 
encourage the production of more high 
grnde amber durum wheat for maca· 
rani purposes and the grain men of 
North Dakota. entered keenly in the 
contest, submitting numerous exhibits 
lit the fair held last summer. That the 
Seben, Brothers, who won the prize lost 
yenr, were ugain given firnt honors this 
year is no surprise to their competitor., 
who.have learne<l to appreciate the pro· 
gressiveness of these wheat experts, 

The loving cup IIwarded by tho Na· 
tion,'1 Maearoui lIIanufacturers assoeia· 
tion is of silver, 'made up in a shope 
both odd but praetiea\. On its fnee are 
engraved a wreath of wheat sheaves 
forming a beautiful and suggestive bar· 
der, for' tIle Inscription, "1924, First 
Prize-National Macaroni Manufaetur· 
ers' Asso'oiation , Trophy Awarded to 

~~i~~~~~:G~!B~ Amber Durum or ~ at North Dakota Stato 
tilE! opp' os'i te side, also en· 

twined in engraved wheat hends, nre 
the words, "Won by Seben Brothel'll, 
JIIilnor, North Dnkotlo " 

Profcssor II. l;, W'oiJtcr, ngronomist 
of the North Dakotll ntl"ieultnral col. 
lege, was grently interested in the 
awar(\ amI pernonally supervisell pre· 

"entation of the trophy to the winners. 
His interest is <lue to the <liversified 
experiments that he hns heen supervis. 
ing tests to discover an c.ven high"r 
quality of maenroni whent fOl' which 
North Dokota is become famous, pro· 
dueing many millions of bushels of high 
quality durums annually. 

Lightning Stroke 
When the lightning stroke of disoster 

flashes clown upon II pellecful com· 
munity, killing hun,h'eds, rendering 
thousumls homeless nIHl destitute, relief 
work seems for the time Ilhnost imflos
sible. NOl'mnl ucti\'ity is IHu'nlyzed, 

Into such a scene of cl cRpni!' and 
hopelessness comes the Il ed CrOSH, It 
hrings food, clothing, hlulIlH!ts, tents, 
medicines, Its It'ninc(l wOl'kcl's Hct 
ahollt their tllsk of bl'inging ordel' ont 
of ehnns, In touch with oyer,V Honle IIIHI 
cornel' of tI)e e~llntry thl'Ollgh its tlWll' 
sands of chapters it ,mnintnins storc
hOllses filled with sllpplies lint! lists of 
truined workcrs at strntcgic pnillts, 
rcady to be shipped to the sccne of the 
entnstl'ophe ut n few hOlll's notice. 

During the first hlllf of 1924 Ihe Hell 
Cross guye nid ill 35 disllstl!l's- the 
Inrgest number l'octH'ded cluring nnr 
3imilnr previous period. In Ihe )lust ,l:t 
years it has expended *:J:I,OOO,OOO ill 
sllch work. 

It is to continue this wOl'k us well Il:-i 
its other netivities fhut the Hed CI'UN :-i 
IIsks YOUl' support thl'QUllh Ih c t-:ighlh 
Annlllli Holl Call, to he 1",111 I'l'IIlll Ih" 
11th to the 27th of NIl\'e lllhel' tllis )'''"1', 

Help for the dit-mlll e(l s()1clierR, first uid . 
life HuvinG', public hculth llul':-iing, in 
struction in 11Ut ritinll, in IlOnw 1lursing' 
OJl() cure of the sick-these 111'0 some of 
tllC branches of Hed Cross work, 'I'he 
dollar which YOll contribute us ynUl' 
membership clues for the coming yeoI' 
will be used for t.hese pllrposes, Do 
your shnre to fnrther thelll . Hellffirm 
your foith ill the value of Hed Cross 
work by joining <luring the 11011 Call. 
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Winning the Market Agaihsf·a · F<t}r.eig~J 
Product-.:.-Mueller Company Method' 

Editor's Noto : \Va reproduce this lend· 
Ing article from THE POSTER of Septem
ber 1924 not to laud the firm or brand meD
tloned therein but In praise or the general 
llUbllctty given to mncaronl products of nil 
kinds In tho BominationnL poster ndvcrtls
tnt( campaign It fefors 10. Its policy ot 
urging housewives to occasionallY substl
tuto mnenronl, apnghcttl and noodles for 
110lutOCB Is timely and polntB out one good 
way In which mncaroDI manufacturers cnD 
Join In bringing about n material Increuse 
In tho consumption or macaroni products. 

• • • 
'rhe "ucccs,ful 'progress of the C. 1<'. 

Mueller company of Jersey City, N. J., 
is typical of many of the grelltest eon
cerU!i in America_ ~'rom 11 hmnlJlc be· 
giuning in a little shop in Newark, N. 
.1., it hilS grown to be the largest of its 
kind in this country. 

The founder of this great concern is 
Christilln F. Mueller, who, in the early 
dllYs following the Civil War, owned a 
small butter and egg bllsiness iu New-
81'k, N. J. The ehautie conditions which 
I'ollowcd the rebellion made the living 
of a tradesman n most prccal.'iouR onc, 
lind in ordcr to increase the output of 
his little shop he eoneeive,l the idea of 
mnking egg noodles, selling them from 
a basket to the housewives of Newark, 
thereby snving them the time and trou
blc of milking them. 

'rhis business gradually assumed pro
portions which taxed the little store to 
its utmost and soon a loft was rcnted 
where, with n felV helpe,,", \ sufficient 
'1ullntity could be mncle to slltisfy the 
needs of the customers. At about this 
time the 3 sons were taken into the 
busine"-, nnd it was decide,l to also 
mnnufllctllrc Rpnghctti and ~Ilncnroni. 

To one unfllmiliar wiih the situation 
lit that time this mlly not sound like 
uny great undertaking, but when it is 
considered thllt most all of the mnea
roni products used iu the country at 
thllt t imc wcre imported from Europe 
and were thoroughly estllblished as 
stllndard, it enn readily Le realized how 
difficult WIIS the task of introducing 
Au:cricnn mude macaroni products. 

The mllrk of the EuroJlenn maker 
was a guarnntee to the housewives of 
the kind they were accustomed to usc. 
'i'he fllct thllt the American brllnd was 
mnde under cleuncr conditions meant 
little to them wheu bnlaneed against 
the Europclln products so thoroughly 
established. 

Grndually the 3 sons thoroughly mas
tercel the macnroni business and divid
cd the responsibility of conquering the 
Ilbove conditions iu the following man
ner: Frederick Mueller, tbe eldest son, 
assumed the business management; 
Henry Mueller supervised the selling · 
and marketing of the product, and 
Samuel Mueller managed the plant and 
the production end of the business. 

By Phillip Chandler , 

The diseussiou of the lIIuelier busi
ness at this time was not held in a ma
hognny furnished directors.' room but 
rnther around tho family table. Ou' 
one memorllble oGeasiou the family 
members were gnthered at the end of 
Il dllY, and by comparing notes thoy 
found that to mlluufae!ure their prod
uct from tho high quality ingredients 
they were putting iuto them, they 
would have to get a higher price than 
the Europenu products sold for, and 
they deciMd then and there to fight it 
out along this line, and to take the 
public iuto their confidence through ad' 
vertising, feeling that if thoy could 
get the public to try their products 
the public ,"ould app"eeiate the differ
ence i'l eluality, 

The next great improvement over .the 
European product was to pack their 
American mode pro,luets in hermetical
ly scaled and moisture proof packages, 
because it was found that the Europenn 
products were poorly 'paeked and would 
not kcep fresh and uncontaminated on 
the grocers' shelves. 

They finally succeeded in obtaining 
a franchise for a famous ' package then 
being sold to but one manufaoturer in 
caeh line of business, which neeessitate,l 
an outlay of money out of all propor
tion to what they could well afford. 
But with the courage that seems to be 
n trait in their_ family they took a 
chance and feir many months paid a 
royalty for hundreds upon hunclrerls of 
containers more than they could pos- ' 
sibly sell. ' 

The next improvement was to change 
the shape of· the packages, because they, 
eousidered the macaroni packages then 
in usc were too long to fit conveniently 
ou the grocers' shelves, ' and they el ~ 
them clown to n shorter size and im
mediately their snles fell off.' It seems 
the housewives could not be convinced 
thllt they wcre getting the same quan
tity as in the longer package even 
though the weight was identically the 
same, For more thor. a year arter this 
change the dealers .were stocked with 
hoth sizes in order that they might sell 
the Hhorter when opportunity offeree! 
Clncl the longer in case the new paekago 
wos rejected. Gradually, however, the 
new pael,nge with its air tight inner 
covering ~onvineed buyers of its worth, 
lind whell the time was ripe the order . 
went through -for the total abandoning 
of tho olcl form container. 

Tho next step was to improve the 
general appearance of thoir labels, and 
after a t.horough investigation of all 
the lableu then in usc in their line of 
business, thoy 'deeided upon ibeir pres
ont attractive color scheme, blue, white 
and red; and time has prove~' tliii , 
clom of tbis seleetio-n, ," ~ , '. . . 

.' 

" 
Having mastered these essential fun

."damentnls the ·3 sons eQnstantly strove 
to bring new mithusiasm into this busi
ness so humbly founded by their fCl
ther and, fis wns previously mentioned, 
they decided that the only way to ac
quaint tbo public with . their si.periOl· 
product was to advertise. They flrsl 
circularized ' thc retailers and whole· 
salers, explaining to them the advan
tages of their hermetically sealeel paek
nge, its keeping qualities, and how 
mueb better made tbeir product' was 
than the European article. Additional 
salesmen wero eclueated on the best 
means of approach to the tracle. They 
mado a local campaign hi the surface 
cnrs of New York city, and gradually 
expanded ti, i~ advertising city by city 
throughout Nflw Jersey. . 

The lll v{i""" was slow.and"arduous, 
but gra!1ually tbe public realized the 
superiority of their American made 
prod\.et over tho European and then 
their busine!J8 began to grow and ex
pand. 

Thoy then moved to larger quarters, 
increased their advertising, added new 
territory and salesmen, until today 
Mueller's macaroni · products enjoy the 
large:lt sale of any br!lndea package 
macaroni products in America. . 

Their next great step was to con
struct tbeir mammoth new plant ·ill 
Jersey City, which is conceded to ile the 
most modern and best equipped ..,aea
roni plant in the world, and a large 
Pllrt of the improved manufaeturo of 
their product is the result of ·"roeesses 
and machinery evolved ancr devised by 
the 3 sons of Chrht.ian F. Mueller, who 
have had the sole management of this 
business since the retirement of its 
founder many years 8g6. 

Since the death Of 'Frederiek Muel
ler, the eldest son, tbe entire manage
ment of this great eoneen. rests UpOIl 
Henry Mueller and Samuel Mueller, the 
2 remaining sons, and they bave d.one 
more to establish the high standard of 
quality of American made macaroni 
products than any other men in this 
country, 

It eClnnot be said that advertising 
built the business of ·C. F. 1IIueller eOIll
pany, for the quality of their product 
1111. been the basis for its wido solo, but 
without aclvertising there could nOt bc 
th~ mass .that exists today nor 
could it be to operate in a ter-
ritory so . 

Prior to in manufac-
ture arid ' pr,1duets 
attained. their 
salo was 
only 
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aro . - ~e~ fto give ' Ii ,definite "reason wh>' they 
·tne' iUDer', '. _ flnslly 'deeided upon POBter advertising 

. . . .... ' the ba.is of their campaign this 
stat.ement was in .sub.tnnee their an
BWC~: HFrom our experience we know 
that in 10 years time, . allowing for ev
eryl contingency that can arise, Muel
ler's produeb will be so universally 
used that our factory will be working 
to 'it. utmo.t capacity, but this is the 

, point: we believe it can he aeeompli.hed 
in . ~ or 4 yenr. with the right kind of 
a~verti.ing, acquainting the public 
With the .uperior food volue of ou~ 
produeto. " 

cam- '.I~ b'ns been the policy of the C. F. 
tho macaroni ' Mueller company from the .iart "to 

~f ,this tcampaign 'make 'haste slowly'!; in other word., 

1~~~~~~~~~SlhlO:Wlijn!·g1t~b~ro:Ju;g~h' - they, hove never spent Ii dollor in ad-verti.ing until they flr.t mode 8 thor-
earn- " i>ug~ .survey of the market they wero 

by about to enter, and not until they had 
'r {. .ecured Ii dominant di.tribution with 

!'~~~~~Ei~~~~~~;fh~f~ ago \the C. F. the retailer. and ' wholesalers, and they . adopted , po.ter never-have personally .olieited the re-
rea.0'l that, it. be- taif ehain store., feeling that when tho 

liet~'~ tin,l l~lIe, ,:iDopl)rtan,~e , of.impreasing demand was created for their products 
PUPUo, \Wltn illt& 'l>aekalges bl" means by local intensive advertising in the in-

~
~~~~~~~~.~~$~, posaible bY" this dependent ' stores, tlie clmin storeR tho'd mpresaion ' would stock it if demand warranted. 

' U"ID" ItDlS modium ), They arc flrm 'believers in price main-
101resi,,}.t was tenanee and have always looked with 

used' ns marks all Ad: di.favor upon price .Ia.hing and .ell
verti.ing of tho products wa. u.ed Oldy ing scheme. for temporary advontage, 
in ,that itate or market in which they . beli,eving thot the retailer and the 
had distributiciu{>: lind in\,.whicJ;'-they" whole.aler ore entitled to a legitimnte 
wanted' to- esfabliali 'thelr produot as a · profit and thot sound merehomli.ing 
leader. And it ' can be hero de6.nitely aud .ound advertising will create a dc
.U!'ted oti;l he' iulthority of the'l owners mand for any meritorious product, nnd 
of ' this bu.ineSs tliat they havo never re.ults have suh.tantiated this belief. 
entered' a market without · completely . . . •. r' • They have alway. mointained that 
wmnmg It to ' them ' orid the product the eon.umer i. entitled to kno,v wllat 
they manuiaeture. I' , . .. 0 

rNii"nia:rti~t'ha. ever been abando~ed, ho is , buying, and that hi. greate.t pro
';0 citY; h)i'ri1ever'been cut Qut'9f aii 'lip- teetion is tho bran de!) article .old in 
propriation! until ·tho ' aim for whioh the, original container with the manu-
theYoomilany" 'ittailted liad ' b'eeomo an fl\eturor.'s guarantee, and for this rca-
aet'lial ' i-~aliti: ' ), .on th~y , do not .ell macaroni in bulk. 
"'Tbeir' flrit .po.ter',ha'd every element Every pound of Mueller'. product. is 
necessary to npPllal to tho. housewife. sold in package •. 
Pieto'fially' it reprodueed" tho package . They ·have always been strong .pon-
.0' place'd ' as ' to 1t1lrust it forward and .ors of honesty in manufoeture ond 
to B\tlire in imp6~anee; :with the tidy hone.ty in adverti.ing, lind were lorge-
hoitS'ewifo who holds'· a ' 'casserole of Iy in.trwnental in helping to obtoin 
Bteatiting' spagbetti. _ The rtinning, •• De- legi.lation to check the manufacture of 
IicioUs with-eheeso, tomatoes, oy.ter., spurious macaroni product.. For years 
mi1ah~ooms, etc., " hold. the de.igu to- uoodles were branded .. egg noodles" 

at its' billie, aerosa the top which contained no eggs amI were ar-
in, ;nrol>erlv ' letters ap- tifleially colored to give the appearance 

Mueller's ' Spagnet- of the legitimate article. In fact, every 
'ininut.es" i. a rca- egg purehnsed by the Mueller company 
.must ;a ppeal' to 0,,- mu.t be nb.olutely fresh nnd is indivi-

" ~ dually tested and candled and broken 
appeared. on' by hand and kept at a certain tempera-

the states .under turo until ready to go into the product. 
b ad 'del As a further illustration of the .erupu-
::de:

1 
that:! ious care maintained in the selection of 

eggs as well a. all their product., they 
could have saved $75,000 on one eon

. tract for eggs aione if they had wi.hed 
to deviate in the slightest degree ns to 

' ·the ,quality 'If tlieir eggs. 
/" ,The .ame rigid care i. exercised in 

the '!,elt;etionjand purehose of· every ar
ticle used in Ithe manufacture of Muel
ler's p.roduets even: to the que.tion of 
.81t....!tlfey uso' ti.othing but .the flne.t 

, ~ 

table .nlt. Every pound of tlour i • 
te.ted and certain mill. have been chos
en because of the uniform high quality 
of their milling, nlthough hundred. of 
thou.onds of dollll" coul<l be saved lin
nually but to the detriment of the prod
uct, by buying flours promiscuously. 

Every utensil, every dio, and every 
part of every machine thnt comes in 
eontnet with the product is cleaned lind 
.terilized after each dllY 's output. This 
neee •• itate. the expenditure of money 
but it insures nb.olute ~Iennlines. lind 
.anitation. This alone would he "uffi· 
eient reason for buying Mueller'. prod
uct. when one consider •• the eonditionH 
under which macaroni oml spaghetti 
arc produced in the .maller plant •• ell-

. ing the cheaper product. to the foreign 
popUlation . 

To in.ure absolute uuiformity in their 
products they have been ohlige!1 to in
vent and <ievise special machinery and 
to perfect a drying "y.tem thnt sur
pnS~CH nny other in \1SC, accomplishing 
in 18 hours what u.ed to take many 
day.. They have perfected II Kystem 
whereby every pound of raw mllterial 
and every pound of manufactured prod
uct is placed on wheeled carrierH lind 
can be moved from point to point 
throughout the factory without reload
ing, and from the time the raw mnterinl 
is brought in to the timo it reaches the 
shipping room packed and in cartons 
it has been constantly on wheels. The 
lo.t motion avoided by this system is 
but one of the many efficiency idens be
ing constantly evolved by this com
pany, emibling them to reduce their 
overhead and m~intain the high .tnnd
ard of their products. 

It hns long been recognized by the 
Mueller company thllt the per cllpita 
consumption of mncnroni prodncts is 
far less than it should be in this coun· 
try owing· to the hahit of Rerving po· 
tatoes 2 or 3 times" day in the averoge 
family, nnd to educate the pubiie to 
the superior fooel valne that mllenrom 
hos over potntacR nnd how much casier 
it i. to prepare and how much more 
economicnl it is, hccnuRc there is no 
W8StC, they nrc hasing their ent.ire nd
vertising eamjlRign on these points. 
realizing that in time the housewives 
of America will sec the tremendous lid· 
vantage in serving macaroni, Hpnghctt i 
and egg noodle. as 1\ change from po
tatoe., thereby greatly increllsing Ihe 
per capitn consumption of mRcaroni 
product •. This is pioneer worlt on their 
part ami will undoubteclly incrensc Ihe 
consumption of other bronds in thei,· 
field 1\., well a. their own. 

When one considers thllt it tllltes 
from 35 to 40 minute. to peel lind cooi, 
potatoes and that there ,I re Reverlll had 
ones in every basket ar,e1 that potatoeR 
contain 62% water nnd 15% is wasted 
in peeling, it .hould not tnke long for 
the hou.ewives tn realize Ihe ndvnn
tar:u of serving macaroni, which cooks 
in 9 minute, with no waste antI can be 
.erved just as delieiou.ly os potato c •. 

The following chart prepared from 
the figures from the U. S: Department 
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of Agriculturc Bullctin 1383 shows 
graphically thc food valuc of macaroni 
as comparcd with potatocs. 

or" this article, huge macbines of pro· 
digious weight, producing thousands of 
strands of macaroni, spagbetti and egg 

1'0-hustlo .for Smith's order for 0: ear. 
·Ioad of goods where,he used ,to 'order a 
dozen.", II ~ I 

POTATOES MACAR.ONI 
If more busineas ,. men would view 

el~etions in that· light, ' eloctions Years 
would be Iiko ordinary ' yoars of busi. 
neas. This country will continue to lead 
the world no matter which candidate 
or ' party is at tbe helm. ' Business men 
oro urged to do their. full duty to their 

. country 'at' all times; vote ·at elections 
but vote your conscience, l til en work 

'harder than ever to promoto your im. 

{/dories 9% Enera!J 46% CaIorii:s 
8% Protein 61% 1665 305 7% Calcium 15% 

'lIJaste15% 
InPee/JnaS 

16\ !1m/horus 49% 
30\ Iron 33% 

Before cOlppleti)lg this nrtiele we 
wnnt to mcntion thnt thc C. F, Mueller 
compnny extends 0 ' cordial invi,tntion 
to evcryone to visit the plant at Jerscy , 
City, where thcy will find contentcd 
employcs drcsscd in spotlcss white in 
a factory that marks an epoch in the 
hi.tory of macaroni manufacture, a foe· 
tory that, was a revelation 1.0 the writer 

BUSINESS AND POLITICS 
Story of Two Frogs Dlustrates Differ

ence Between Two Classes of 
People in EJection Years 

...c.Voting Urged. 

Election year is 'alwnys one of worry 
nnd concern to business. This year is 
'.0 exception and the result is curtail· 
ment in activities thllt are harmful. 
Just why we "hollld consider election 
years liS off ycnrs is not elenrly under· 
stoo,l bllt the hettcr thinkers in indus· 
t.ry nrc chnnging their "iewR um1 nre 
now of the opinion that the country is 
much bigger than many cOlleede it to 
he. IIere is a timely story takr!ll from 
a Pittsburgh paper that fits present 
condit ions: 

He ppeared to be a business man 
and was getting off his grund, to a 
friend. "Politics t Polities!" he ex· 
claimed. "Two months more of poli. 
tiCK and nothing but uncertainties 
ahead I If Coolidge gets in he will hnve 
on nntagonistic congr.,ss. If I,oFol· 
lette wins Big Business will gronn and 
lie down. If Dllvi. is elected Wnll 
st.reet will rule nnd the country will 
go 'rcd.' If nobody is elccterl we'll hnve 
a fight in congress disturhing to every. 
thing. Confound politics nnyway I" 

"Oh!" said the other, fI America 'H 

pretty big and has to do busines" by 
politics, and very likely we'll gct renlly 
big reslllts out of this election which. 
ever way she goes. Don't lock yourself 
in and turn on the gas. Just keep on 
thinking, working land tnllring good 
cheer and you'll be jolly by Christmas 
time. 

"Did you ever henr the olt! story 
nbollt the 2 frogs' . Well, they, won· ' 
dered into a dairy one night and fell 

noodles at a time, great drying rooms 
' whcre undcr special heat treating the 
product dries for 18 hours in, such :a 
wny as to retain all of its elcments and 
1I0vor, automatic machines of all de· 
scriptions, chemical Inboratories whcre 

. t he' lIours nre tested, and other ito"ls of 
equal illtcrest, too numerous to men· 
tion. 

to tho bottom. But the other frog' was 
an optimist arid ho swam and kicked 
and struggled with good heart all 
through tho night, refusing , to sink, 
and at dawn found , himself at tho 'top 
of the cnn sitting on a pat of fresh but· 
ter. 

'Good·bye. Sec you again. I'vo got, 

mediato 'busincss interests. ' , 

Made Hit Years Ago', . 
One of tho oldest and most initritious 

foods in the world is mae'aroni. It ha.q 
been .ised in one fOrm 0': another ~ for 

. centuries and centuries, and succeeding 
ages and civilizations have always rec, 
ognized its superior sustaining morits. 
In recent years, duo portly to the .zeal 
of physicians; food bureaus and schools 
of domestic seienco in extolling its fo'od 
value, and partly to improved sanitary 
methods ' 'of ' manufacturing' and pock· 
ing, there has ' been a 'tremendous' iri· 
creoso in' its usc. Now that' R way' has 
been found to combine tho nourishing 
properties of milk with this splentlhl, 

, old fashioned food, it' is becoming e\'ell 
inor~ popular.-Indianapolis Star. 

Helping Grocer:Hl!lp Himself 
, 

The Nlltional Grocers Bulletin of Au. . live one will suggest the many other 
gust 1924 presented in picture form articles of food that , may be used in 
what mnnufaeturers have hcen trying , , preparing spnghetti or macaroni in any 
to say to the .retail grocers of tho coun.. one of the manY ,. appetizing .ways' to 
try in word form, By courtesy of the whie\. it easily adapts itself. 
National Aasociation of Retail Grocers, Tho leading grocer triule paper has 
puhlisher of that progreasive trade po· shown the wny. Live grocers will 
per, we reproduce herewith ,a cartoon adopt H. Its , up to you lIIr. lIInearoni 
that has succeeded in creating interest , Manufacturer , and your ' salesmen to 
in tho value of macaroni and spaghetti urge every grocery clerk in tho eo'untry 
as a sales agent. to follow the plan of suggesting addi. 

The cartoon shows the wrong and the tional sales which ait order for your 
right way for clerks when a sale of : products naturally calls for. The car, 
mncaroni or spaghetti is made. The I toon presents a good sales argument in a 

r most convincing manner. ' 
"Old stuff" perhaps-but which way 

is it done in YOllr store' 

into a big call of milk. One of them 
after Bwimming 'round and 'round n 
long time gave 8 look of despair at the 

' slippery sides oftho ,can"quit, and Hank , . . , . 
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THE GOLD MEDAL family 
of Semolinas is com plete 

enough to take care of all your 
needs. Note the list below. 
Every one is a GOLD MEDAL 
product--cvery one is, grade for 
grade, the best you wiII find 
anywhere, 

Buy Value 
-Not Price 

GOLD MEDAL SClllolilla 
is Ihe best value evcry day 
'in the year. 

GOLD MEDAL 
SEMOLINAS 

SEMOLINA No. I-Coarsc granulation 
SEMOLINA No. 2-Mcd. granulation 
SEMOLINA No, 3-Finc granulation 
DURUM FANCY PATENT 
DURUM FmST CLEAR 
MARELLA-blcnd 60% Fancy Patent 
40% SPECIAL WlllTE-First Clear 

:WASHBURN CROSBY COMPANY 
. , 
1:' .. 

f ~I." .. 'I ' 

'MINNEAPOLIS. MINNESOTA 

15 



Imp~rters 
, III . :. . I I, , J 

Fight Tariff ' ~Q~r.~>~~I~';' 
, 

" 

') ".'''''~'' 
........ ~ ~P;-.,t41s:. 

\11' J~\\"':1 );, . 1: I 
Stiff nnd lIet,ermined opposition h08 this, boaldos the already covered deprecJa· not bad, BS It used to betorertbe war, a aur. 

developed nmon" the importers of the Uon or tbe lira In B corresponding Increase plus of wheat al'aUablo tor ..... oxport.. It . la 
b In tho Invoice cost or tho goods. likely tbat Amerl~D durum wheat will -con. 

country against the proposal of the To quote tr{)m tho brier of tho domestic tlnuo to bo, for a good 'many _yoara to como, 
American mllcnroni makers to obtain at manufacturers themsclves, tho world 'war I the· predominant tactor In tlip supply or tho 
t.h e II/Illd. of the United StnteR tariff practically ollmlnated the Italian and French Italian' macaroni manulacture"s, who aro 
cOlll1ni!{sion n commensurate increose in imports. Aa a result, 1t' 18 e .. Umated that . thus as clolely ldenUdedtwltb the prosperity 

domcstlc production r080 tn 1920 to BPProxJ- · t" of American agriculture 8S domestic mllnu. 
the dlll.y on imported nlimentory pORte mately 460 mllIlon lbl., valuod at .46 million ' lacturoraCare, and more.o wlthltbe Intere.11 
to compensnte them for the ~rcntcr pro· do)lara, comparod with an estimatod domes ot tbe transportation lramc to 'this country, 
cluctioJ1 costs in thiR country. tic production ot 300 million Ibs. In 19~.. ;rbo commercial treaty recontly, concluded 

'rhe Itnlian Chamber of Comm . .,rcc of No bettel" proof CQuld bo glv8n ot tbo ' re- between-Italy' and RUBsla do08 .not grant to 
mnrkohle progrC'BB and prosporlty reallled the latter COunlry any preference or com. 

New York condescending to speak for by this Induatry evon under the old roglme merclal advantage that Is not likewise en. 
the IInlinn husiness interests hns pre- oC %c per Ib" and, It might bo added, oC , joyed by the Unlt.d Btat •• , by virtue oC tho 
Houteu to the commission n. brif'l in op- the obvlou'sly unnecessary blghly Inci-baaed ,most favored nallon treatment. :iI I~ 
position to the heoring requested by the prelectlon e.tended to It with the · tarl!! Under luch manUe.t equality oC condl. 

I · I 'f revision of 1922. Domestic manufacturers, tlons we fall to account for the allegation 
AmCl'icnn mnnllfncturcr". , 1a t liS )rle Ignoring tho fact that Imports of allmontary" mad~ by tho domestic manufacturers that 
it att empts to answer the mnny orgu- paste In the United Stotcl, from 130 mUlIon lithe Italian macaronl\mantuaeturer will ba. 
m entR presented hy thoRe who seck lb •. In 1914, dropped to practically nothing hereafter, enabled to purcha.e Ru •• lan 
ndded prolection ogoin2t the ehenper (only to about 600,000 lb •. ) In 1919, betray wheat on a Cavorable and lIreCerentlal b .. I . ... 
Ellropenn products and the nnturol an InBatiable desire for a prohibitive duty The price of durum, 88 ,well as ' of bread 

pretending to be nJanned, when, arter the wheat, Is eitabllihed today by the Intor. 
preference which many in this country readjustment of tho InduBtry to setued can· national markot, according to the law of de-
Ahow for importcd gOO(lR. dltlons, that has been going on durtng the mand and supply, and Is the same all over 

'Ve reproduce the brief jURt as it W6S 6 year. wblch havo elapled since the end the world j after allowing, . of coune, 'for 
pubJished in the trade organ, without of tho war, the total Imports at alimentary freight, duty. exohange and othorrconthigent 

vasto Into the United States have recovered chargea. There t. DO, other_than the open 
('}ilmment. It is ·thus left to macaroni to less than 2.7% of th~lr prowar total, market for both the foreign and the domea. 
I\7mufnctnrers to det.ermine for them- namety to about 3% million lb •. , agalnBt tic ,manufacturer ...tn~ 'which to buy their 
s~ves whether they ure justified in ask- 130 million Ibs ... ln 1914:: and when, by mi.· ' wheat, but aa Amertca ,haa been slnco the 
ing n hearing on this all importnnt ma(- quoting a statement of thl. ,Chamber and war, and I. likely to continue to be for a 

distorting Its real menning, they fall In the load many years to come, the malt Impor-
tel' nnc1 nn opportnnity to present facts , attempt to JUBtify tho high or duly they are !' tint source of supply for)the durum or lDaca. 
in suhstantiation of their claims. clnlmlng. _ ronl Yarlety.of wheat. ,If there sbould be 
Against an Increase 0; Duty on Alimentary The United States etanda In no ~ertoul, Bny.advantage In the market. this Ie more 

Paato danger of being Inundated by aoy Importa· .. likely to be on the Bide of American mailU. 
(From La Rlvlsta Coqamercialc, Saturday, tlon of foreign made macaroni. Prior to facturera, who are not , conatralned to 1m-

Sellt. 20, 1924.) tho war, Italy Bupplled pracUca1l1 aU the port the raw material, but have It practical. 
(In "lew or nn ogltntlon promoted by macaroni Imported In this country.' At that 'ly at primary COlt delivered at their own 

the National Macaroni Manufacturers aB' time the domestic Industry was undeveloped, ' , facl.ortel. ·' When freight rate Ie considered 
eoclatlOIl for the purpose of Inducing the ",nd whatever macaTOnl was made In this on, Grat, tho raw material and then on the 
U:hlted StntcB tariff commission to recom· country WBS amalt In quantity and' mostly ftnlshed p~uct, th(l, disadvantage under 

' nJftnd the npplicatlon of the famoua "flext. Infertor In quallty_ However, the Indultry • .• which the foreign manufacturer of macaroni 
' 1ifthy clnusc" (or Increasing the duty on built up during the war, haa grown to 1m· I. ,working will readily be seen, burdened aa, 
a1tmcntary IlDsle. the ItaUan Chamber of mense proportlona, as the tlgures submitted he la with double freight More than double 
Commerce In New York lost no time In by tho manufacturers themaelvea prove. Be· In fact, as he gets but two thlrda semolina 
Ilresenllng to that commission its reasons sides, the quality haa been Imp~ved to lIuch from ,the gn.ID he mills. The statement 
ror olillOslng nny such Incrense. The ar. on extent that the belt brands compete fa· that Italian manufacturers are advantaged 
,l;'uments or our chnmber wero embodied vorably with the Imported article. And It ID the drawback of dut7 la mODstroul, for 
In tho following report: ) 18 a fallacy to tblnk that the Imported en- the reaBon that for leveral years the govern-

Now York City. Sept. 8, 1924. Joys the preference that It did prior to the ment 1;1aa epspended aU ~utles on whoat. , 
Han. United States Tnrlrr Commission, war. Times have changM considerably.' To- ' I In ' the ~ COlt ' ot ,manufaeture ot macaroni 
'Vashlngton, D. C. day the consuqt~r looka to the quality. and labor does not enter to the extent at 4Cf to 

RE: PAn, ' ~ 21i of,TARTFF ACT at 1922. those wltD g,vo . preference to the foreign ' 60% Damed by tho domeltlc packers, but 
MACAllONI an': SIMILAR ALIMENTAllY label are a negligible minority. While, prior It doe,,' not ' go over 26 to 30%. Tbe hlgber 

F.~ STE. to the war, the foralgn manufa.cturer may eftlclency, at American labor saving machi~. 
Gentlemen: have enjoyed Bomo advantage. today he opo ery aDd appliances and the supply, to tbo 

An nllllllcation was presented Borne time emteB at a dlaadvantage In tho competition' labor employed In It!l!!~r. macaroni factorlol 
ngo, to this Honorable Commission by the with tho domeltlc manufacturer. cf the .,,'~~!;'jy' aBu'Nance ot paate, besldo the 
National Macnronl Manufacturers Assocla· Tn the Orat place, Italy haa not enough,."\ regular wagea, 8S part reward of their le"-
tlon, os)tlng-(1) for nn Investigation, In whent of her own, and must depend upon IceB, tends to balance the difference due tu 
pOrHuance of Section 315, Title III of the ImoortB for her supply of raw material. the ¥rCater COlt of labor In this country. 
Tarltr Act of September 21, 1922. in the cost ltoly Imports regularly overy year from 2 The decreale In the unit COlt of production 
of production of macaroni In this country to 3 million metric tons of wheat, accordlna: of Imported macaroni, In comparlBon with 
nnd abroad, In order to ascertain the dltrer- to the outcome' ot the home crop. In 1913, tho war prlcel which bave prevailed for 
ence, nnd (2) for an Increaso from the pres· 1.7]9,458 metric tona of wheat w' ,d Import- lome tlmo after the war, decrease upon 
ant rnte of 2c to 3c pcr lb. or the duty on ed from the United 8totes, against i.766,876 which the domestic manufacturers aeem to 
this article, In order to COver such differ- 10' 1922. 'Vhatever Variation wheat Imporla lay auch great atresll' al a factor of 'com poll· 
ence, which, It Is alleged, Is not co\'ered by Into Italy may IIhow from year to year, on 'tlon, bas not beoD conftned, to Imported 
the rate now In force, Tho argument ad· account of the varying outcome at the 'crop. , macaroni, having likewise affected the do-
vDnced In SUIiPort of snld application Is the macaroni Indultry using durum wheat, meltle Induetry, Rnd t . ... a natural conlo' 
speciouB and misleading that Otis Chamber as raw material, II alwaya dependent . for quence or the deOatJon tha~ baa ~keD place 
feols It Its duty nol to , ollow the snme to tho moat ot this from the foreign lIupply. In the valuel of a great Dumber of com· 
pass unchallenged. ' Previous to the war, the durum or macaroni ' riu)dlUel In the regular 'procea. of readJuat· 

First or nil, It sbould be noted that. at wbeat used In Italy. wae immtf(l.d almoat ment of production and costh to atter war 
the last tariff revlBlon. the duty on this entirely from Russia; .but, V/ll'b tbo failure c()ndttlonl. ' Whether the domeltlc manutaeo 
commodity, b. staple food tor a large number of the RU181an aupply alneD the war and turer Is able or not to compete with the 
of our population of limited means, was after, the United States haa tah'l'l L. t~e place foreign manufacturer of alimontal'7 pRI.te 
ralBed at a stroke from ~c to 2c per Ib" ot RUBsla In tim Bupply ota tttl' commodity ' OD the 'AUanttc ,cout,> area. ;~here mOlt pI 
namely 400%, 01' sumclonUy to attord to to Italy. AI production ot dururu wheat In the ImpOrted macaroDl~tl ' ilecelsarlly Bold, 
domeatlc manufacturers ample protection, ~oth Argenttna and AUltratta Is Dot '"et"of - , becaule moat of the !orelm population used 
even ogalnat tho depreciated value. at the any commercial thoBo counlrles to thla article I. located tn this , .e"uoD, !!. 
rate at 4 to I, at the lira or monetary unll are not In a I It ,to , Italy, . # ,bOWD by-the' faet 
of Italy, tbe ' only forolgn Bource or supply their exports 
I)racllc'ally of nny Importance before the reBented by wheat for 
war, furnishing then from 90 to 95% of· the .for tbe manufacture 
total 1m poria oC alimentary pa.te Into, the . appearance tmperts 
United Btat... A quadruplicated protectIon • thus lar; 

t:~' 
'. .. J, ~ , 
oc>t~bert15:.i9U • 
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BADEX 
Improves Macaroni 

Badex is a pure cereal product, a blend 
of dextrine and sugars and with it you 
produce better macaroni. 

For sometime, manufacturers of mac
aroni, who are interested in producing 
the best possible product, have been 
using Badex with great success. 

They have discovered that without 
making any changes in method or 
formula, they can add Badex and be 
sure of a uniform color and glossy 
finish. In addition, they have found 
that the use of Badex reduces break
a~e and checking. 

These things should be of interest to 
you. It's your opportunity to give 
your customers the . best possible 
product; to add to your reputation for 
quality macaroni. 

We invite you to write us for full in
formation or to order a few bags for 
trial. 

Stein Hall & Co. Stein Hall Mfg. Co. 
~ewYork 

" 
Chicago 

Manu/actur.,. 0/ Pur. Food Product. Sinc. 1866 

., , 
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box, or over 36%. represented to tho extent 
01 He by duty and 16e by Irolght. II Itall.n 
macaroni can be lIold In this country at all, 
It can be 801d only at seaport markets, and 
not In tho Interior, DS dOrr.OdtiC freight ratos 
militate against It. 

Tho 90% 01 tho 31> mlllloD lb •. 01 lorolgn 
macnronl consumed on the markets or the 
middle Atlantic CO&st orea, against tho 66% 
thoro cODBumed or tho 41)0 million Iba. or 
domestic pnste produced In tlie United 
States. need not unduly Improsl beyond Ita 
actual algnlncanco, os . It reproscnts by 
3,160,00(" lha. or forolgn paste. ngalnst 297 
million Ibs. ot domestic, (If s1lghtly moro' 
thon 1.04% or the totnl mncaronl. or slightly 
more thaD 1.05% or tho domestic. consumed 
In Bald nrOIl, tho only market still accessible 
to Imported pllale. 

Egg noodlos, ropresenting, however, but 
nn Inslgnlflcant percentage or the Imported 
paste. oro not allowed In Italy any draw
back of tho duty charged on the Importo:! 
eggs used In tholr munufo.cture, Bnd mokors 
of this kind of puste, sold at a much higher 
Ogure than the ordinary grade. If using 
foreign eggs, havo to pay the respective 
duty on this raw material, whether In Italy 
or In this country. This Chamber at all 
events falls to understand why tho duty 
should bo Increase!l on more than 99% of 
the pnste manufactured without or;gs, be· 
causo of loss than 1 % made with eggs. It It 
hud been tho Intention of tho leglsln.tor to 
Impose n higher duty on egg noodles, a 
separate paragraph or Item would havo been 
provided for this article. 

This Chamber challenges the statement of 
the domestic macaroni manufacturers that 
there Is an unquestionable preference by the 
consuming public In the United States for a 
foreign mnde paste. 'Vhlle we acknowledge 
that the italian product has an established 
reputation and prestige, owing to the can· " 
thmed satisfaction It has given since It be-
gaD to be Imported, no consumer today, 
however. since tbe Amerlcnn made maca· 
rani has made auch wonderful strides In 

Quality, will PRT a blgh~r price tor Jmport~d "1 
paste when be can secure the same grade of 
domcaUc macaroni at a. lower coat. This tl, 
Indeed. the reason why the Import' trade, 
notwithstanding that nen.rly 81x yean have 
now lapsed since the termination of tbo war 
put on end to embargoes or reatrictionB on 
the export of thla article, has never reo 
covored, or ahown the slightest tendency to 
recover even a part of Its former Importance. 
Let anyone In the trade ! be co:naulted, and. 
In 99 caaes out of 100. the answer will be In
variably that with the Improvement now 
shown In tho quality or American made . 
macaroni, there la very IUtie hope of tho 
Import trado In this commQdlty qver rogaln
Ing evon a tltho p"f Ita .prew,.r posftton, which 
,:,,'m ever remoln ' 8 record of the p0.8t. .• 

Tho tnct tbat the macaroni Industry In tho 
United 8tates represents, 8e the manutac: 
tUrers themselves declare, an investment of 
approximately 16'4 million dollars, employ· 
Ing about 12,000 handa; that It bas grown 
trom a total prollucUon of 30Ci million lbs. 
In 1914 to ono of 460 million Ib8. In 1920 j 
tbllr-tt now numiJers about 600 manufactur. 
Ing plants from 343 In 1913; that Imports of 
foreign paate have decreaaed tram 130 mU· 
1I0D lb •. ID 1914 to oDly .bout 31> mllllOD lb •. 
In 1923; shows cloarly that the domeatlc In· 
duatry has proapercd under the old regime, 
ever since the war gave It an opportunity 
tor expansion and consolidation, deftnltely 
sccured to It by the amplest protection .ac. 
cordod to Bome by the tarltt, of 1922. The 
latter Increased, evon without real necea· 
alty, the duty fourfold, tully guaranteeing 
Its proarerlty fat the future, without an un· 
necesalry . Rnd entirely unJustifted prohibl· 
tlve regime. Gllch 8S nDW demanded by do
mestic manufadurers against tho Importcd 
article. The manufacture of which, although 
located abroad, uses American durum, wheat, 
aDd I •• thereloro. quite IdeDUDed with tho 
Intercal a of American agriculture. aa tbe 
domost·c 1nduatry. 

RcapecUuUy, 
-ITALIAN CHAMBER OF COMMERCE 

IN NEW YORK. . 

On Holding the New Employe 
More than 40% of turnover among 

iildustri"l worker. takes place within 
the first month of emplo:'ment, 61% 
within the first S months, and 74% 
within the fimt 6 months. Such were 
the facts brought out as the result of 
on investigation by thc' "Polieyholders 
Service Dureau ol the Metropolitan 
Life h .' uranee company of New York 
city among 53 firms, engaged in a doz· 
en Jines of industry and employing in 
the aggregate 72,000 workers. 

Some of this turnover was due to 
causes wholly unavoidable,. some to 
grievances, real or fancied; some took 
place among fioaters and ne 'er.do.wells 
-those who habitually drift from plant 
to plant-but some to false starts which 
might have been avoided in part, if not 
altogether. 

The Oritical Period 

The first few weeks of employment 
constitute t1lC critical period. It is 
during this time that the new employe 
is adjusting himself to new surround· 
ings, making new acquajntan~eB, re
ceiving first impressions, favorable or 
unfavorable, and developing, largely 
uneo"nseiously, an attitude toward his 
employer which determines to a large 
degree his future usefulness. At no 

other time has the employer a greuter 
opportunity to create in him a feeliug 
of genuine eonfidimee. " 

Defore the employe is put to work 
many concern. take a little time to 
explain to the newcomer some of their 
more import lint policies with reference 
to their employes. If a company ofrem 
opportunities for advaneeinent thClle 
arc explained in reasonable detail ,and 
the employe is told what will be re· 
Q,uired of him if he exp'ects to qualify 
for promotion . . I~ it has some plan for 
sharing profito, provides some method 
for systematic saving, protects his fam· 
i1y against unforcseen events through 
insurance, pay's allowances for sickness 
and other gond callSes, grants a bonus 
for superiar work, length of service, for 
continuous o~ prompt attendance, or 
for any other evidence of special inter' 
eBt and 'ability, these things are out· 
lined to the employe before he begins 
work. 

Thlnga to Be ExpIalned 

If the cempany regards persistent 
lateness, or smoking, or the infringe. 
ment of any other similar rule as suf· 
fieient cause for dismissal, the new em· 
ploye is told of it at the ·outilet: The 
importance of safety " 

.• .;'0;, 

' torming:the'" ahvay~ Ii~"careflll " l habit 
is . strongly emphasized. _ .• These are 
among the ,things whieh~are not left 
for him to discover 1n a haphaiiuu way ' 
later on. 

In all of this it is important that the 
new employe not be given a picture 
painted with colors of too brilliant a 
ll11e; ot~erwise the result will be 'one of 
general" disappointment. All that is 
necessarv i. n elear frank statement of 
foets. ' 

How It"Oan Be Done ' . 

In 81ilall e~ganizations'~ueh informa. 
tion' usually'. is imparted to individual 
empJ'oyes as each is takcn on. ' In 
Illrger one8 it i. done by britlging them 
together in groups including a short 
trip through the plant. 

Many erganizations have . found a 
well prepared book of instructions valu. 
able. Thc jmportant thing is not so 
much the method as that dclInlte and 
conscious e!fort be mode to introduce 
propcrly thQ new employe to the 'com· 
pany and its policies. 1 ' I 

Sponsor System . 
A mcthed which has. been developed 

with' mlleh success in the' larger' retail 
storcs is the "sponsor system." Under 
this " arrangement the managemcnt se· 

q ects certain ~xperieneed employes 
whose loyalty is unquestioned, usually 
anD in each department, who l arc 
charged with the duty of taking the 
new e,mploye in hand and guiding her 
in her work during the first week or 
two. For this additienal worli some 
stores allow the sponsor a dollar for 
each new employe "broken in"; others 
credit the first days, sales with eomini ... 
8ion8~ 1 

Among the duties usually assigned to 
a sponsor arc the following: . . 

1. To have the new employe person· 
ally meet the department manag· 
er and others with whom she will 
work. . ~ . . 

2. To accompany her "the first day 
to the company lunch room, to 
as~ign her locker space, to indio 
cote teilet facilities, etc. , 

3. To show her how to take care of 
stock, to ~ive special instructions 
in the usc of the measuregrapll, 
cash register, etC. " 

4. To explain the details of the rule. 
and regulations which have been 
previously "gone over. with he~ in 

• f n. general way. 
5.1 To report back to the educational 

. • ' department or employmcnt man· 
agel' as to the progre... of her 
work. " I 

This is.a method which seelDs to have 
merit and "possibilities for development 
in other l,illcS ?of .~~siness. "j' 

How One Ocimpany Doee It . 
A progressive company made a strong 

bid for loyalty £i'om the start!' Its 
method is in brief as follows: i 

Every 'applicant for work is ' 
viewJld' 9Y "t}l.e 

"·If. he to 
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The rapidly grOWing demand for COMMANDER 
SEMOLINA has made it imperative to 

Iricrease Our Capacity 
We have installed the latest in improved 
purifiers, milling separators and other 

.( devices. 

- '0 "" 
It' ."'1 

We are, therefore, in a better position to 
give you real service and above all the very 

Finest Quality Semolina 
modern milling science can produce. 

Our productive re.cord proves that " Com
mander Semolina is "Right" in every 
respect. 
Let us demonstrate and you will be con
vinced! 

Wire today 

Commander Mill Co. ... . Minneapolis 
Millers of 

Commander "Superior" Semolina 
'. 
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qunintcd with the company's method 
of detcrmining wagc ratcs, the hOUTa 
of work, the possibilities for advance
ment, the company's insurance anel 
saving plan, and such other mnttera as 
would influence him in his decision to 
come with them. No attempt is made 
to withhold information regarding the 
le88 agreeable phascs of thc job. 

Thc forcman is then usually callcd in 
and the 3 go over the npplieant's spe
einl qualifientions. If the foreman is 
favorably impressed thc applicant is 
givcn a Iittlc time in which to think it 
over and come to n. decision. He is 
given the definite impression at the out
sct that if hc takes thc job thc company 
will cxpect him to bccome a perlnanent 
member of the organization, assuming 
that his performancc prove satisfac
tory. 

If the applicant acccpts thc job he 
is asko<l to rcport firat to the employ
ment depnrtment from which he is tak
en to his foreman. The Intter intro
duecs him to his fellow workers, as
signs him locker spnee, helps him lo
cate his tools, and docs everything to 
make him feel nt case: Within a rlay 
or two he is introduced to the ' safety 
engineer, who has" chat with him, en
euurnges him to offer suggestions re
garding snfe practices and solicits his 
support in nll plant safety work. 

Ahout 2 wecks later the employment 
department follows him up to see how 
he is getting along and to get a report 
from the foreman ns to whether or not 
the initial wnge rnte was Cairly arrived 

at. Three months later he is followed 
up ngain for the sarno purpose, at which 
timo certain specinl benefits ' to which 
he is then eligible are explained. 

This compnny has a definite proced
ure for hreaking down the "stranger" 
feeling that exists in the neweomor and 
for worming him up to the 'o'rganiza
tion. The company believes thnt tbis 
has a most favorable effect upon its 
Inhor turnover experience. 

Tho New Employe Can Be Held By 
1. ExplaInIng fully and c1.arly 1.0 hIm bOo 

fore he begins work such m8tlGrit a8 wagea, 
hours of work; posslbllttlea for advance. · 
mcnt, the need tor ateady attendance,' etc. .. 

2. TakIng hIm through the plant or of· 
flr.o to let him soo something of the com
pany's pbyslCal oqulpmont. 

3. Using a well prepared Book of Inatruc
tiona contaJnlng Information regarding 
things with which he ought to be familiar. 
Oood books of IDatruction contain a cordial 
greeting and are prepared IL8 carefully aa 
advertlalng copy... . ', • 

4. Introducing him to his foreman or 1m· 
mediate superior, dignifying the Introduction 
by havlni It made by a representative of the 
employment department or other responsl· 
ble person. 

6. Listing -bls Dame Bnd the department 
whore he worka In tho next lssuo of tho 
hOUSQ organ. . 

6. Encouraging him to take 'an active 
part In auch aoclal and recreational ' aeUvl· 
ties for employes as may be provided In: 
eluding membership In special organizations 
and clubs. 

7. Following him up a week or two af
ter employml'ot to · soe how he 18 getUng 
along, 

8. nelng wliUng at all Urnes to advise 
with him regarding peraonal mallers When 
he requesta It. , 

, 
, " .. Forbearance would decrease aU carel; 

Kind frlond, bow plealant things would be 
It 1 knew you and you knew me. 

Then I.t no doubUnK thoughla abld. 
or ftrm good faith on eltber 8lde; 
Contldence to oach other give. 
Living ourselves, let otbera Itve j 

, But anytime you come' tbllll way; 
Join tho 8880clatloo, we hope and praYi 
Then race to taco we each shall Ace, 
And I'Jl.know you ,a'nd you'll know me. ' . ' 

Present Business Conditions 
Rcport8 from all 8cct'io~8 of tho coun

try 'Vould indicate that tho macaroni 
~anufacturing indu8try 'i8 enjo$'ing-its 
u8ual early fall rU8h. The .piekup in 
busine88 was rather 810wer in 8tarting 
in Augu8t, though the latter part of 
that month found m08t plant8 doing 
about a normal busine8s: ' The exeeed
ingy high price8 for 8emolina had 80mc 
effect' on fuiu_"" prdera, many being in 
no p08ition to quote price8 for deliv
~rie8 iii· the /late · fall or early winter, 
having' failed to contract for the needs 
in raw '1l'atejoi~18 to:cov!ir that period. 

The month of September found m08t 
of ,tile plants quite ·.,busY, particularly 
th08e of the ccntral'8eqtion of thc coun
try. ~Busin'e" waS n Iittlo slowcr in tile 
coa8t sections but toward the cnd of 
thatlmQnth~practicl\lIy ~vcry pre88 '1'08 
bU8Y. . ' 

As to tho gencral busincs8 condition 
of the country,·the National City Bank 
of New York in its review of Oct. 3 say8 
there ·d8' apjJarent in business circles 
some disappointment that the indus
trial rally which was quite noticeabh' 
in August" did not develop into a more 

, pronounced movement in September. II You Knew Me and I Knew VOU ' "We think, however, all things eonsid-~ 4 ered, that the volume of trade in re-

Cooperntion with men of like inter
ests for the henefit of each liS well as 
for the whole is a good deal like throw
ing a stone in the ocean. We never 
Imow how fnr the ripples will go or 
how long they will pcrsist. 

Just so with the relation of the maca- . 
roni mnnufnctllrcr who is an nctive 
memher of and. cooperates with the 
National Macaroni MRllUfaeturera ' as
sociation. One can hardly put hi8 fin
ger on tangihle profits dcrived there
from, hut the henefit. to the industry 
and its component firms nrc there, cv· 
eryhody profiting hy its nctivities. 

If a tl'lIde association nceomplishes 
nothing more thau to hring men of like 
interests together for a calm discus
sion and elll'efni consideration of the 
industry's pro hi ems, if it serves to 
hring out that essential personal cle
ment which it fosters through making 
ncquuintuncCH, there nfC good reasons 
for its existence. 

For the macaroni manufacturing in
dustry tho National association · is at
tempting these vcry things. We hnve 
tried in almost every conceivable mnn
ner to tell ihe individuals just what we 
hope to do t!,rough our own trade assp
eiation. We bope that we have at least 
succeeded in getting over to tbem the 

.... • .1 

thought that the National association 
is made up of ordinary human beings 
pretty much like youraelf, and that its 
intentions, Iiko yours, arc for the good 
of tho industry .it aims to represent. 

cent 'months and the present trend in 
industrY shOuld- bo regarded as quito 
satisfaetory,' ~ it reads. "The falling 
off in production during tho PMt 6 
months has been for , the most part in 
lines that wcro very active in the pfe
ceding 6 'month8 'nnd 'whieh evidently 
have accumulntod n surplus of good8." 

Apparenily industry on the whole 
has been botter than, holding ' its own, 
and the report8 as to the movement of 
merchandise and , prospects, for trade 
arc almost everywhere better. 

Three Kinds 
There arc 3 kind. of pbople in the 

macaroni manufacturing industry. 
There arc the rowhoat pec'ple, the 
sailboat : Jleople 'and the s',"amhoat 

The National association, like indi
vidual manufacturers, has mode 80me 
8erious hlunders .due entirely to mis- , 
judgment, but ' it . has also done its 
darnedest to rectify them, and that i. 
alt t!lOt human beings can be expected 
to do. All of this leads up to a poem 
written hy W_ E. Cooper which ex
presses this thought, and which we have 
adapted to 8uit our standing invitation' 
to all macaroni mallueactur.ers to join 
the National association; kno~ing that . 
we can act together bettor if each- knew ' 
the other. ' _. '.' 
It I knew you and you knew tue people. • 
·TI •• oldom wo would dtaagr •• ;· ' Tho . ro\',hoat people always need 

But. novor havIng Yet clasped handa. to he pushed or pulled along. The 
Both olten fan to und.rstand . sailhoat people move along when a 
Tbat each Intends to do what's right f bl . d ' bl' B h 
And tront "ach oth.r "honor brtght," avora e 'I'm .'s owmg. ut t e 
How IIttlo ca •• t lar th 'd b ' steamboat people move along eon-
If I k · • 0 , comp n .ro " I. t,'nuo' usly' thr'ough calm or 8torm. neW you and you knew me .. . 

They arc the mnaters of themselves 
If you IIko thIs and h. IIk.a that. and of their surroundingS. 
You lUll could together act W 
Through our alloclaUon, you •••• . e need more people in the steam-
U I know you and 70U kn.w m.. . boat' class. In what class are you, 
With manufacturera. hundrods atrong, Mr. Reader! You do . o\m elna-
OccasIonally thlnge 110 wrong- . sifying. It's up 
8o~ey'~~a Il'!. au'.: !a~t, :~!J~et!~,:e.,\ .t~el~·a, ..... 1......;....,.....",_,....,.._.,...:;;.i:!;;.;;:=~_..;..._.J 
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THE MOST EFFICIENT 

. PRESS STYLE C 
STATIONARY DIE TYPE 

Hydraulic 
& 

Screw 
Presses 

Kneaders 

Mixers 

Die 
Cleaner 
Machine 

Made by 

PRESS STYLE~A 

I. De FRANCISCI & SON 
BROOKLYN, N. Y_ " 

21_9 MORGAN AVE_ 
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Improved B%g"a Paste Machine 
I . 

. 
Latest Type Tamdett Dough Brake '. . , 

.irCQ·uire an ex
,I.iI~:~smic to 'handle 

_-:.' '' '. h ••• ·~<'" beopemted 

prc~i\lctii6!l·,'.a~~I,fisi~np.li.9ity of 

Anot)ler jof': oun improved 
machines\' is ;tlie1 T a mden 
Dough' Brake shown he~ewith. 

By' 'arri nging the t wo 'pair 
~~ tr J J , I ' 

of rolls at different 'levels. the . ' 

, . , 
. ' • ,'. ".!- " •• I / ' 

Full Particulars Regarding· tli~e Mac!aines on Request. ' " 
+' ! \ 

• 

156-166 Sixth· Street' 
. . , 
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• Tfpo V -P Vertical Hydraulic Preas. 

Builders of High Grade 
Macaroni Machinery 

---0--

Presses-'-
SCREW AND 
HYDRAULIC 

Kneaders 

Mixers 

VERTICAL AND 
HORIZONTAL 

Dough Brakes 

Mostaccioli arid 
Noodle Cutters 

Bologna Fancy 
Paste Machines 

-- c:--

Spet ialists in Everything 
Pertaining to the Alimentary 
Paste Industry. 

--0--

Complete Plants Installed . 

--Q--

Latest Type of Hydraulic press. Most Economical and Mo
I dern, Press on the Market. Constructed of Steel Throughout. Only 
I' Oni Die required for each quality of Paste. Plunger has High and 
: 'SloW' ~peeds' on Working Stroke and Return . 

.' . t Send for Illustrated Catalog, containing full information . 

2~ 

, \ , 

.and Works, BROOKLYN, N. Y . 
S · I 

freet" 
I ~t. ,. ' 

U. S. A. 
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Correct Nailing of Wood Box~s 
Thc !'Jational Association of Box 

Manufacturers is properly concerned in 
seeing that wooden containers give thc 
users adequate service. To do this prop· 
er nailing is mest essential. ''Ve repro· 
duee herewith interesting and useful 
charts that show just what quantity 
and size of nails arc most effective in 
boxes of different sizes and woods. 

The Side Ne.Iling of Boxes 
The nails that hold tops and bottoms 

to sides arc governed by the same nail
ing rules, except that the nails should ' 
not be spaced closer than 6 to S inches 
because of the danger o.f splitting the 
board. 

The following table governs: 
Group 1 Group 2 Oroup S Group 4 

WhO!j thl cknesa 
(Jf shiell, top Group 1 Group 2 Group 3 Group 4 
nnd bottom 1»- wood! wood. wood. wooda 
7/8" . .. .. .... 911 8d 711 7d 

13/16" ........ 811 7d 'ld 7d 
6/8" ••••• .••• 7d 6d lid 44 
9/16" •...•••• Cd 5d rid 4d 

1/2" ••• ...•.• lid 6d . ' 4d 4d 
S/S- (1«10 note) 4d 4d ' 4d ad 
NOTE: Except tor very lIcht weicht.. whero 

the coptent. are packed In cartonl or .esceillor 
or similar materiall. It III not con.lderod I'ooli 
r,raellce to side naU %·Inch board.. Bide nail . 
nlf In any thlcknell I. not the beat practi ce If 

the welahta are exceptionally henvy. It II far 
Ma(er to uae a nalllen motal Itrap around the 
girth or. better allll, to reln(orce the aide nall ll 
wllh R. atrap;' 

, Remember 
These tables assume that the nan, 

wbieh bold the sides to end arc driven 
into end grain of ends. Wben the grain 

Charts· for Correct N ailing of Wood Boxes. 
Table Giving the Right Sue Nail to Ulle. 

TI.lckMIl of End. or Cluu . 
to Which Sidu. Top. and Ii" '%' Ii' .... Ii' ,,,,' 
80ttonu are Nailed . . 

Sidu. Tap'. BOHoru Side., Top!. Bottom· Sides. Tope. Bottom. ------ SldH. Topt. BoUorn !SIdtl. Tap'. Botto~ ~ldH. ToOl. Bottom. 

Thlctnn. of P.rt ra.tened 
. 10 End or Cleal ... . U' 1%' HO H- Ji" 11",- H- ).i. U" Ii' H' Ii' !C' .,,,,. ).i' H' U' 

K' "" '" U" '''- H' U' ""0 -
Sd 7d 7d 7d 4d 4d 3d 3d Uft· Nail, (If Group 1 IJd 9d Sd 7d 7d 7d 7d 6d Sd 6d 6d Sd.Sd Sd Sd Sd 4d 

Sin Indicated. Group 2 8d 8d 7d 7d 6d 7d 7d 6d 6d 6d 6d Sd 4d Sd Sd 4d 4d Sd'4d 4d '4d 4d 4d 3d 3d When Sw,cle of 
Wood nldlnt Group 3 7d 7d 7d 6d 6d 7d 7d 6d 6d Sd Sd Sd 4d Sd 4d 4d 4d 4d 4d 4d 4d 4d 4d 3d 3d 
Pnlht, of Nail. Group ~ 7d 7d 6d 6c! Sd 7d 6d Sd Sd 4d 4d 4d 3d 4d 4d 4d 3d 4d 4d 4d 3d 3d 3d 3d 3d , . .. 

Wood. Common/II U.ed In Manufaelure of Balle. Grouped Accordlnll:'o Noll Holdl.l ll Qualitlel 
Group l-W. Pine, Norway Pine, AlPen (Poppl~), ~ruce. Welt (ye1.) Pine, Cottonwood. Yellow Poplar, Balaam Fir.!. Chettnut, Su,ar 

Pine, Cypress, 8allwood, Willow. f\ able Fir. Malnoli., Buckeye, White Fir, Cedar. Redwood, Butternut, Il.:ucumbtr, Alpine 
Fir, Lodgepole Pine. Jack Pine. . . ' 

Croup 2-Southern Vellow Pine, Hemlock, North Carolina Pine Doullal Fir. Larch (Tamarack). 
Group J-Red Gum, White Elm, Sycamore, Pumpkin Alh, Black Alh, Black Gum, TuPelo, Maple (Soft), 
Group 4-Hard Maple, Beech, Oak, Hackberry, Birch, Rock Elm, White Alh, Hickory. . 

Table Showing COTrect Number of Nailll to U.e. 
t Coated Nail. have almost double the ol.mooth 

For 3d, 4d. 6d. 6d Cement Coated Noll. For 7d Cement Coated Noll. ' 

When the Width of the 
Side Jt- NUa'lber 01 

Nallt to 
Onr 

Up to and 
Includin, 

Orl.,. 0.. .. Up tn and 
Inc!udlnl 

2W 4' 2 2~' 4 ),2' 2 2),2" 4\7' 2 2W S' 
4' SW 3 4W 6W 3 4W 6W 3 5' 7)4' 
53..1" 7),2' 4 6~' S),2' 4 6W SW 4 7W 9W •• 7W 9W 5 SW 10 !1\' S S),2' lOW 5 9W 11W 
9W II' 6 lOW 12W 6 10),2' 12),2' 6 11~' 14' 

II' 12 %, ' · 7 12W 14W 7 12W · 14W 7 14' 16W 
12W 14W S 14 !-i' 16W ·S 14 ),2' 16W S 16U' IS !-i' 
14W 16W 9 16),2" ISW 9 16~' ISW 9 IS),2' 20%· 
16W IS' 10 IS ),2' 20W 10 IS),2' lOW 10 20W 23' 

Number 01 
Nan. to 
Dft", 

2 
3 
4 
5 
6 
7 
S 
9 

10 
For each addi(ional I ~ ' in ex· 2' in ex· For each additional 2' in ex· For each additional 2!4' in ex· 
ern of 1R' in width add 1 nail. cell of 20l-i:" in width add I nail. ceo or 236 in width ad(J I nail. add 1 nail. 

For 8d Cement Coated Noll. For 9d Cement Coated Noll. 
Nal1lftl !Mdea to End. 

"WMn the Width of lb. 
Sldtl..- Number of 

Wlltn Width of Top or 
rooUom 1,- Number of 

Nall'to Nail. to 

0.. .. Up to and D,I., .. 
O"e' 

Up to and O,I.,e 
Inthldln. Inc1ultin. 

2),2' 5' 2 2W SW 2 iW SW 2 2W ~3 "" " • 74 
S' 7W 3 SW S, 3 SW . S' 3 , SW SW 
7~' 9W 4 B' lOW 4 S' lOW 4 S),2' IIW 
9W IIW S 10),2' 13' S lOW 13' 5 1\ )4' 14' 

IIW 14' 6 Ij' IS W 6 13' ISW 6 14' 16W 
14' 16U' 7 15 ),2' IS' 7 ISW IS' 7 14W 19),2' 
16W ISW S IS' 20W S IS' 2.0),2' S 19),2' 2l~' 
tRW 20W 9 20),2' 23' 9 ' 20),2' 23" 9 22)4' 25' • 
20~~' 23' 10 23' 10 23' 25 ),2' 10 25' 27%' 

For each additional 2~· in ex .. in u,. 
cen uf 23· in wirhh add I nail. I nail. 

t~' ,,' ~ 
" , 
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The Peters Package 

( 

• macarom The largest percentage of the best 
STYLE . packaged . goods is sold in PETERS 

PACKAGE. From a plain carton blank and a 
piece of lining paper the PETERS FORMING 
AND LINING MACHINE sets up and lines, auto
maticaJly, a carton ready for the Packing Table. 

This package is automatically folded and 
closed by the PETERS FOLDING AND CLOS. 
ING MACHINE and it is then wrapped and 
labeled by . the PETERS WRAPPING AND 
LABELING . MACHINE, 

Pete"rs Machinery Company 
4700 Ravenswood Avenue 

CHICAGO, ILLINOIS 

AUTOMATIC PACKAGE MACHINERY that will form, line; fold, close, 
wrap and seal ·cartons. 

Write for catalog and full information. 

'" 
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in the ends is vertical the number speci. 
fied for the sides and for the top and 
bottom, reverses. WllCre the ends have 
4 c1eots and all nails nrc driven into 
U,e c1ents, spnce all nails as provided 
for, holding top nnd bottom to ellds. 
Where the ends havo 2 cleats Or where 
the nails nre staggered into ends ond 
cleats, use t.he nailing specified for hoM· 
ing sides to ends. 

'fhe ('nds go,:crn size of nnil to usc, 
08 modificd by thickness of side" tops 
1\1d bottoms. If ends and c1ellts llI'e 
cf t;umc thickness drive approxilllutcly 
50% of IIllils into ends lind 50'(., into 
clellts. If end hns 4 c1ellts of mlltol'inl 

" . 
October l~, l8U • . ,' 

U;icker than the ' cnd i'iseIC lei.':thiek. "-quitrtiir: in;'li'closer'spacin~'i'ii'- the ·ae. 
ness of cleats determine siz6 of, lIoil to . cepted rule) if that .,ean ' ~e don.. ' 
be used and drive all nails ,into cleats. Tho number of nails specified is not 

If 'tho ends nrc madc from woods of tho maximum ' number which can lie 
2 groups, usc the nails speeifir.d for the . , ddvell. Inereasing tho number of naii, 
hnrder wood. For instange, if ihe ends h 5()% will inereaso \the strength of'the 
arc mnde of .white pine mixed ~vitb • box morO'. titan) 100% on an averngo. 
hemlock, the nails specified for Group? The danger_from .Mtlits;~due to driving 
woods ,should be used. If the nails twiee or even three times as many nnilR 
specified for the white pine arc either as specified in these tnbles is negligible. 
9d, Sd or 7d the use of nnils one penny . In a grent majority of 'enses it is wiser 
smnller nutomntieolly provides for clos: to inercase the number 'of nnils drivell. 
er spncing. If, however, tile nnils speci. If is nlso flir more ' effective in provid
fle,l nre 6d or smnllet , the substitution ing ndditional servicenbility nn,l much 
of nnils one penny smnller should ' be :, • more' ecoiulmicnl thnn inerensin;r tho 
nceompnnic,l by closer spncing "(one thickness of the material. 

~ • (I r \ i 

Drivel\gainst Unfair 
. \ 

In fnirness to the high elass of men 
who compose the macaroni munufnctur. · 
ing industry in Americn it enn t~uth
fully be snid thot thcir intentions are 
usually worthy ones. However nil of 
t hem do not nlwny. stick to their good 
intentions lit nil times. 

Of Inte mnny improper prnetiees hnve 
crept into 0111' industry which, if per· 
mittcd to continue, will destroy public 
confidence in us nnd in our productn. 

Fortunntely only a small minority 
is rcsorting to the harmful bllBiness 
prnetiees rcferrcd to, but it refleets on 
us nil, innocent nnd guilty alike just 
us a drop of ink pollutes n whole pnil. 
ful of good drinking wnter. 
It Is to Your Interest to Wa.tch Your 

Own Interests 
The leaders in the mnellroni indus· 

try recognizing the dnnger into which 
we lire being led by some who have 
little or 110 business scruples hnve de
vised II pllln whereby offenders will he 
eheclled in their dcstructive work. A 
VIGiLANCg COMMITTEg hns bcen 
chosen to "police" the inu\l~try by 
penceful meuns or otherwise. The aims 
umi objects of thid committee nrc most 
worthy and no well Intoning macaroni 
mnker will deny it deserviug support. 

(VIGILANCE COMMITTEE I. donned 
by Webster's InternnUonal Dictionary 
118: A Volunteer Committee of citizens 
ror tho overseeing Bnd protection of any 
Inleresls.) 

The MACARONI VIOH.ANCg COM. 
MITTEE is II voluntce.· committee of 
macal'oni manufacturers to protect 
YOUR INTERESTS ul\(l those ,of the 
whole industry. 
Every Aotivity Requires Libernl Fnnn· 

oIal Bnoking 
Perhnps no other worthwhile indus

try in this country hns paid so little for 
its own welfare ns hllve the macnroni 
mni1ufncturers of Amerien. Without 
your MORAL nml FINANCIAL SUP· 
PORT the VIGILANCE COMMITTEE 
e~n do little. Would you refuse the 
Iittlo thnt it would 1I0W ask for gen· 
ernl advnneement' 

' We' muat' put, .. teeth· .. · into .. our laws ' . 

" 1., 'i- .' 
and nctiolls if we ure to make the un· macaroni men .in nmounts ranging from 
ccrupulous alld 'cnrele.s m!lllufnctul" : $li.;tq ·· $ioo: A \goodly portion of this 
er.s respect your right" nnd those of dis- fund h-ns already beon pledged by the 
tributers nrul eonsumers. Othcr indus· enthusinstic supporters 'of the move· 
tries have foulld it pructieul nnd ad· ment. Monoy so contributed will ~e 
"isnble to plnee nuthority in .the hnnds maintnined as a separate"fund to be 
of individunls and committees-free to used only in 'paying nctunl expenses en. 
net nnd fearless. ' tniled in properly and effcctively polie. 

You will recull thnt Judge K. 111. linn· ing the mncnroni' hidustrY. 
dis was mnde the "BOSS" in bnseball Honest manufacturers liill immedi· 
nnd thet former Postmaster Gen'eral alelY 'G"e t.1,0 need 'of such, a fund arid 
William Hays wns chosen to police the a strollg eommittee to supervise ita ac· 
motion picture busincSs. In both in· tions.' TIiis is an activity of NO- par· 
stanees mnny unfnvorable practices ticwnr group, scetion or association, 
were eliminn,ted and tlte whole 'lifted to ' ,but OIie of the ;wn~)I,E MACARONI 
a higher plane. INDUSTRY <in ' the' United States. 

In the mncnroni industry the VIGIL· " Therefore we nppcal to ALL to liberal. 
ANCE COMlIIITTEE would serve in Iy support tbis new but necessary ae· 
this capncity nnd with the sincere sup· tivity. Your doing so will prove to t~e 
port and npproval of the honest nnd unscrupulous ones that we mean busi· 
well menning manufncturers whom it l1e88. . < 
nims , to protect mueb b'enefit should reo • Those most eaniestiy eoncemed in 
suit for the trade generally.,. the ' success of., this , most unselfish , ne-

Wha.t It Proposes to Do tivity sincerel.., appreciate the eon fl· 
(l)-It '~ilI INVESTIGATE ~nd dence placed in them by th~ better 

REGULA'fE, penceably or otherwise, class of m~nufncture",! an~ the~r. mor~1 
all cnses of misbranding, misropresentn.- nn.d finnnclal coop~ratlo.n IS sohclted m 
tion, uufnir competition, deceptive col. tillS the InteRt and verY .I,!,portant move 
oring and nny other unfair busine88 to e!ennse thc macaron.' mdustrY !If nil 
prnctice brought to its attention. tnches that tcnd to. tamt thc busllless. 

(2)-1t will fight for UNIFORM nnd Appe~1 for finnnClal support bas be~n 
FAVORABLE LEGISLATION iIi statc mnde d.rect to everY manufacturcr m 
lind natioll and strh'e. generally to pro. . t.he eountrY. '. , . .. 
1II0te the best interests ohhe whole in. Response has been most .grntlfymg. 
dustry. : If you have overlooked t!"S we make

t (3)-It will obtain for our industry It ~88Y for you to contrIbute. Jus 
FAVORABLE PUBLlCITY by showing IDall your ~heck for nny chosen amount 
the public, purtielllurly the eonsumers between $5 nn~ $100 to lit J.. Donlin, 
nllll distributcrs, that ns an indust.ry we Secretary Natt!,n!,1 Mnca.rom ,lIfn

l
"
l
u
l
· 

IIro considerate of it. rights and wei. fnctur~rs asSOCIation, Brnrdwoo~, .. 
fllre who WIll gratefully nelmowledge It nml 

. HoW You Can'Help ' onl'oll your nnme with list at contri· 
\ • t- butors to appenr in a liIter issue of this 

(1)-By contributih'g' LIBERALLY puhlieation. . 
to the MACARONI iVIGILANCE SUPPORT THE INDUSTRY'S VIG· 
FUND nowl b~ing iraised, to, properly lLANCE COM1IUTTEE. 
support the [committee, ' :,' 

(2)-By reporting- unfnir praeticen 
nnd supplying 'tgc' compiitt';,e with evi. 
denec in proof. 

Macaroni Vigilance Fund 
It is propoaed to raiae nt least $1,500 

through .• , 

The moro of a fric~d 'you nro to youi 
employes tho more certainly those em· 
ployes will make your interests their 
own. '. V 

THE MACARONI JOURNAL 2; 

::JJlwoys in .Good Condition-
, 7he Box Does It! " . 

The two most importal1t points in all retail sales are 
conJllIon and appearance, Prlc~ is secondary when the 

other , two are presen t. 

Clean, unbroken macaroni products on the retailer's 
." counter help customers to "eat more macaroni. 

You carry insurance against all other haz

ards in your business-insure the conJllIolI 
and appearance of your products by using 

.GoodWood B~s 

ANDE'RSON -T.ULLY COMPANY 
" ' 

.f r 

, . , 

Memphis, Tenn. 
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S d 1i on a faster tumov'er' baaed upon:scien. Chain tore an urnover··, ":- -,. tiflc anRlysis 0.f'8~i>C~: _'., ' 

Macaroni mnnufacturers who nrc 
noturolly interested in nil elosses of 
distributers or ehnnneis through which 
their pro(luets Bow to the eonsu?,ers 
will rend with interest the obly wrllten 
story of the rise oml import once of the 
ehoin store' system os it is known today, 
ond which oppeore(l in the September 
issue of The Ameri~nn Review of Re· 
views from the pen of J. G eorge Fred· 
cdek. 'rhc urticlc we reproduce h~rc~ 
with with due credit to the publteo· 
t ion IIl1d lIuthol'. ' 

Nobody con understand the modern 
distribution situation without under·, 
standing the leading revolutionary 
factor in the chain store. 

The ehoin store idea iii more than 60 
yenrs old but its present day impor. · 
tonee i. only about one dee.ade old. ' ~t I 

is noll' " billion dollar busmess and 18 

responsible for most of t!,e. ~ove~ent, 
intricaev lind ullset eXlstmg at the ' 
present 'time in (listribution. It docs a 
totol annuol volume of business ef 
$2,800,000,000, or a little more than 8% 
of the retoil trade of the United States 
(which is estimated by Dr: Paul H. Ny. 
strom to be opproximately $35,000,000,. 
000 alllluolly.) ,,' 

This seemingly smnll ,8% of tbe re· 
toil business is, howe"er, the outstand· 
ing port of the distribution picture; it 
is the tail which wags the dog. The 
ehnin store is the one distributing 
factor thot is still growing .normously 
ond ahlllzingly. In ' 1910 the grocery 
chain business in Philadelphia did but 
1070 of the total volume whereas to· 
day the percentoge is 65. In New Yo~k 
in the same period the grocery cham 
stores grew from 600 in number to more 
thnn 5000 lind frOID 1070 of the ' volume 
to 00%. Choin stores arc estimated t.o 
do olle fifth of the country's drug busl· 
ne"" from one sixth to one fifth of the , . 
groeCl'Y business, nnd hnlf of the nollon 
business. 

Now the amozing fenture of the chain 
store is not its rapidity of growtb, so 
much as this gl'owth under costs prae· 
lielllly Nillol to those of independent 
stores. 'rhis is tbe ense even in 5 nnd 
10 cent stores. McCrory's cost of doing 
business is given os 20% for last year. 
From the best coleulotions possible the 
Woolworth cost is al r,o close to that of 
independent stores. Liggett's cost of 
doillg hllsiness is 30%, obviously higher 
than some indepenuent urug storCH. 
The O. C. Kinney rctuil .hoc chain 
shows IL 23% cost. 

If it appears surprising that the chain 
store ""eeeed. so phenomenally dcspite 
the fuet that its costs of doing business 
arc not much leas tban those of 'the in· 
dependent store, it should be remem· 
bered thllt Cost of doing business is 
far less important in retail selling than 
Tnrnover. The ordinary grocery store 
whose , proprietor and his wife work 
early and late and whose rental is low, 
con easily match the chain store'8 eo'st 

~o the manUfacturer and advertiser 
. . . ': , . ~ the- .outstandirig result; of the chain 

of do!ng ~usme",!, ; but Its turn.over IS store has been to ,compel I a new' align. 
anot!ler tlung e~byely. Tbtl cham. store , ment of selling terms lind distribution 
earrlCs only a hml~e~ numb~r of Items, policies. 'Mter some dcspcrate strug. 
of pro,:ed fast sel!mg ~apaclty:'. · and .al.l glcR 'with the situation thc principle i. 
the knowledge. g!,lDe~ 11\ thc optratJon , fairly we11 established that such chains 
of many .tores IS · ~entered. IIPOII e~eh as ' do 'a bona Bde-r warenousing and 
storo. In.tea~l of ' the rmno~s dead .. ,wholesaling sel"(ico"des'erve ,1' jobbing ' 
stoeks . of the t mdcpe~de~t retall~r ~~d " discount. , ',This decision; resisted fo,' 
!' slow tumo,:,cr the cham store moyes many years but"inevitable ' in tho fuee 
It~ stock rap,!?ly, ' a!!d , the w~olesahn,g , of the higl(~oncentrat'ed buying power 
dlseolln~ ob.t~mcd by tho cbam .store sand geillline . wholesaling function of 
ccntral b~YI'.lg !~eadqua~ters takcs c8\;e , tho 'chains, has superinduced other sig. 
of the war .. h~usll\~ ~f adeq~atc st~cks. ' niflcant oct{on among distributers, such 

The cham ](l."a IS extendl'!g to ne~ ' ,as 'syndieated buying: or cooperative 
.fields of operab?n ~d reaclun!! across , pureliru.ing by. associations of, independ. 
the world. Chams hke t~~ ,Chtids res- ', 'crit reiailors. ,This latter is now a mat. 

. taura~t. have' gone throu!!h ne~rly til " ter of liYely · discWt~ioit. " -'. 
the Pael~c coast an~ opened,up m Cal!' ". The' chain. store h'Qs·had.its 'repereus. 
ada; wlule the Ulllted Drug ~ompany sion iri other,Be1ds of'distribution Bueh 
\op .. r~tes both in Canada ' ~d Oreat as jobblng.' and :mail ;. order. W~ are 
Brltam: Page & Sb!'w, starling f~~'~ 'J,' now treated to the speettaele not only 
small e~ndy s~op m ~ston, has ,ex- 'of .o"",ns ' of jobbers b,!! r'~' oddly 
tende(l ItS servIce to . ~ranee, Engla~d .' enough, \ of, : 'cash\ and, 'tarry" . wbole. 
amI Canada. 'rhe Cantlle"or shoe, WIth salers whore dcalcrs ,co:ne and buy , al. 
a fcw store8 5 ye~rs ago, has inereased ,. ter ' tl:;;-- foshion" of the famous .Piggly 
to 00; .the Kinney ' sh~e elmin from ~5 Wiggly at ore-but, aUlat 'wh~l~sale. 
stores m 1920 to 188 11\ ~923. , The 'ehain iitoro haitdefinitel)\s~ayed 

, In these 3 years of rapId cham store , the further -.pectocUlar growtli7 qf tlte 
growth, Woolworth has added 149 new mail order-business., .• lt"isthe opinion 
stores, .Kresg~ 41, Penney .]78, Scbul~e . of expert. like Dr,,'Ny.trom that' the 
59, Umted Clga7s 620, Great Atlantic mail order bnsiness will ' probably not 

',and Pacific Tea Co. 4849. This makes berea ftc I' grow much . faster than the 
a total 3 year growth of 5799 for those popUlation. Practically the same i. true 
mentioned, w!tieh ar.e far from .being : . of tlte , departme~t .tore. Wh/!t bas 
all of tbe leadmg,eh8l,!" of stores ID the . happened is perhaps not altogether due 
country. , . . • , .' .. to the chain storo but largely so. The 
, Tlte volume of buslDess of ma~y ~of women 'on the farm who for decades 

!hesli ebains is a revelation .. Woolwo~h . bave · b;mgllt from' 'the mail order 
'. ID 1923 .old about ' $1~3,O~,!K!9' worth . ho\,se~, resenting the baekwardnes.~ or 

of goods, the A. ~~. S~orcs about $302,· the country atore, now drive in their 
000,000, the Umte '~ Glgnr Stores $7~,. automobiles into town amI shop at u 
000,000, J. C. Penney $62,00<!,09Q, UOIt· chain .tore; and they go 10 or 20 miles 
cd Dru~ $07,0~,000 and Cllllds restau· uway if such a chain store i. n'ot avail. 
rants 'dld a buslI~ess of ,$¥3,OOO,000. able in their own hamlet. As a matter 
. Thc following tabulation gi,:es some of fact ehnin groceries are. opened 1I0W 

idea of the ' amount of salc~ pCI' store, in small villages. 
which is valuable to contrast against We Imve todar more than 2000 sepa. 
the average of $20,000 ,annual volume rate chains with 00,000 'unit storcs. This 
of husiness which is regarded as about scems a trcmendous factor but it must 
right for retail stores of all kinds: be viewed in its prope~ prospective of. 

Ave .... p.. tel' all. There ora 1,650,000 retailers in 
Chain Storea Volumo atore . S d b 60000 '1 A'. & P .. ............. 10.000 130:.888.000 130.... the Umted tates an t e , U"' 
United Clgar.. .. . . . . 2,440 74 ,:60,000 30,00(' chain stores arc scarcely one twenty Amorlcan Btoree.. . . . ],300 94,519,850 72.753 
Woolworth • • •• •• •.• , 1,2111) J93,U7.000 161,000 soventh of the total. 

' u ••• Slo ... ... .. ,... 812 19.000 •• " 31,0<& ' " A • ·f·t th t th . d 
National TC!Jl .. . . . . .. . 614 31,292.239 60,879 gOlD, 1 1 may ~ecm a C In e-

, tinlfed PJ,.".:':~ .. :::::' m ' ~l:m:m . m:~ :;pcn?ent retailer iSdbeingllfotlreed700'!t OCr 
' Olnter Compan)'.... 274 11,nS.869 , ,41,886 " bUSIness wo SbOll] reca lnt, ,0 0 ' 

~~'k~'~e~iei:::::::: i:~ it:::::~:: ~2~:~:~ the total of "~5,OOO,OOO,OOO i'!llgdoods 
KInney 8hoe..... .... 188 H.I07."O 7'.000 bought at retail annually is Stl one 
R. H. Kre88 .. .. \ . ,,~. HiZ " 3.,006,4U ~ 223.TtO \ tl ' t f tl . d dent rc Child. ........ ...... . 103 '\ 23.780.000 .?I •• OOO .. , over Ie cOlin er 0 le .m ep~n . 
Melville 8hoo, .. "" 81 1.448,511 .... 77,101 J tailer " 
w. T. Orant. • •• ,... &0 20,&25,388 Sn,160 • ~ 'M d' 
F o & W . Omnd... ... .S ', .... 779 .... !07 Another WRy to set. this olltstan 1111( 

It is fnr too easy, Ito,,'ever, to place chain 8toro .clevelopment !nto. its trlle 
the emphasis upon figures when the IS to contrast It wltb oth?r 
matter is ODe of underlying economic also III 

psychology. The ebaip storO';s notbilig re· 
less than the' triomph·f. of igh class order 
brai~8 and organi~~!i$l,,~)p .... JR~~tt\a .. re.al business is 
pubhe need;' It 18 ' conceded ,tlia d,s. Dual volUl!le,. 
tribution costs bave long been too hi~h . amount of the _'-'_'_' ~ .• : _ 

store has 
cost of ·doing , and mnstib~O~~~;' !Wh~!ijle~thie~eh!a1'in~idie!p~a!rtmeni. 

~,..,~~~ 
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Buhler'l Brothers . ~".; , 

"./" I.l: -l i d .i·.i 
1,,1" Works at Uzwil'. Switzerland . . , 

'PASTE ' GOODS PRESSES 
" and . ' 

I .. 

" 

DRYERS 
: ~re still ' the outstanding 
M~chiries for the manufacture 
~f :first class Macaronis and 
ot~er Paste Goods. 

" " 

, 
Excellent Design , 

Exceptional , 
Workmanship 

Highest Efficiency 

/I. . 

, F~r 'in/ormation and catalo~uf!$ please ask 
I, , :':·Th. H. Kappeler 

" Soij,'biStributor for ,Buhler Machinery 

MJl',11XT: "'''1:'11'1' QFFlCE. 44 Whitehall St. 

Electrical Installations 
for 

Macaroni Factories 

10 years of ex· 
perience i nth e 
electrification 0 f 
macaroni factories 
enables us to give 
exceptional 
service. 

Not qne dissatisfied customer 

CONCORD ELECTRIC CO. 
J. C. Marcellino, Prop. 

1303 DeKalb Ave. Brooklyn. N. Y. 

Made to Satisfy 
Packer, Jobber 
and the Retailer. 

Solid Fibre 
or 

Corrugated Fibre 
Shipping Containers 

Made by 

ATLAS Box Co. 
1385 No. Branch St. CHICAGO 

I 
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Grain, Trade and Food 'Notes '~ "' 
Returns to Wartime Bread 

Owing to the exceptionally low pro. 
duetion of bread whents per acre in 
Italy this year, war time bread will be 
enten by the poorer classes. The bread 
is known 88 "popular" brend and is 
usually made of Whole whoat flour with 
extending substitutes added. rt sells 
for 1 lira and 20 eent.imes per kilogram 
while the price of regular wheat bread 
has heen advllneed to 2 lire per kilo. 
gram. 

A survey of the ]924 wheat crops of 
Italy by the commissioner of agrieul- ' 
ture shows that in many sections tile 
crop will not exceed 5 quhitals of 
wheat per hectare. It is eslimated from 
the same source that Italy will have to 
import approximately 30,000,000 quin
tals of wheet to meet its requirements 
this yeur. (A quinlal is about 220 Ibs.) 
During August 100,000 quintals of 
wheat Were purchased hy the Italian 
millers mostly from Rumania 'where 
prices have risen to ]38 lire per quintal. 

RnmADhm Wheat Prospects 
According to indications Ihere will be 

no important exports of wheat from 
Rumania from present crop, new esti. 
mated at from .65 to 70% of lost year's 
crop, and the gavernment has reeentlv 
doubled the export duty, which is equi
valent to n prohibition of· exports. 
. In the 5 yean; before tho 'Vorld war 

Ihe present aren of Rumania, inehlding 
Bcssurnbiu, exported an annunl average 
of 61 ,000,000 hu. of wheat.. This wheat 
WIIS ehieRy produced on large eslnte. 
b.\· pellsonts who thelllselves lived chief
ly ou corn meal. Following Ihe war a 
peaceful agrarian revolution resulted 
in the division of Ihe estates among the 
peasanls. Under peasant ownership of 
the land less interest is taken in produc
tion for foreign markets, and there has 
prohalol,' heen sonic decrease 'in the ef
fici ency of farming operations. Fur
thermOl'e the. peasants having full con
trol of their crop have lenrned to ent 
whent. hl'ead. With n populntion thus 
accustomed to n higher stondnrd of liv
ing it is very douhtful if Rumania will 
ever again regain its 01<1 position as a 
wheat exporting country. -"Obovon" Name for Goat Meat 

" I"' . , 

I' l ( , . t' I.: 

sideration of many suggesti~n .. , .by .. or_ . ous,.rep~r~s in"dieate ~th~ti l he ~Jt~ortable 
ganizations representing the principal ' surplus Will be ·less tban'last year. Pri
Angora goat producing region. It was,. vate forecasts of tbe Freneb 'erop range 
made by combining parts of 2 French 'from 265,000,000 bu. to.S12,OOO,Ooo bu, 
words, "ehevre,'" meoning goat, and as eompa~~d . witb 276,000,000 bu. last 
"mouton," meaning 'mutton. In ot1~er year. . 
w~rcls "chevon" means goat mutton. . The · German crop estimated on the 

'basis of forecasts from Prussia and Bn. 
'varia is about 92,000,000 bu, eonipared 
with 106,000,000 bu. last year, and the 
Rumanian erop.aeeoi-ding to private re
ports will be about 70% of last year 
when the harvest wss 101,000,000 bu, 

> 
Aoreage In Australla and Argentina . 
Preliminary estimates of wheat ae~e

age in Australia and Argentina , are 
more than the acreage harvested in 
these countiies l88t year, according to 
reports to the .United States Depart
ment of Agriculture. The department 
pOints out, however, that on the basis of 
average yields for the past 5 years the 
outtnrn of the crop ' may be somewhat 
leas than the harvest last yesr. I ,1 

. , The Canadian crop has improved the 
PBst month under favorable weather 
conditions, the . department reports, 
The Sept. 1 forecast is 291,000,000 bu" 
which is an inerellSe ' ot 9,000;000 bu, 
over the · August forecast but 183,000,_ 
000 bu. lesS than the final estimate of 
last year. Harvesting iIi ; the prairie 
provinces .'is about 2 weeks late and 
there is still ~omo chance of gain or lOB. 
in the crop. Rains during August im. 
proved conditions generally, but in .\1_ 
berta rain was too late to save the crop 
where drought irijury was severe'. Some 
damage has been caused by frost but it. 
extent has ' not yet been determined. 
Grain yields in Manitoba arc reported 
as eon8iderably above average but due 
to the late · sellllon the area to be har
'vested is less than IlISt.year. Yields in 
Saskatchewan an,l Alberta are con
siderably below average. 

The Australian aeres!!,e is estimated 
at 10,000,000 acres compared with 9,-
461,000 acres last year. On the basis of 
an average yield of 12.2 bu. per acre 
for the past 5 years production on 10,- ' 
000,000 acres would be around 120,000,-
000 bu. .as compared with 126,000,-
000 bu. last year. Growing conditions 
are reported as favorable and a harvCllt 
above average is indicated except in 
South Australia where only average 
yields are expected. If conditions·. re_ 
main favorable the crop may be ' in
el'essed considerably, although it Ilard
Iy seems likely thnt it will reach the 
140,000,000 to 150,000,000 bu. indicated 
by private forecasts, the department 

Gold Meda.J Radio 
says. , ~ ~ 

The Argentine acreage is estimated , The Gold Medal radio hrolldeastinc: 
lit. 17.732,000, aeres compared with 17,- ' station went ",on the air" the first week 
2]5,000 seres last year. The average ' of October with a diversified , program 
yield for the past 5 years was 12~ ,1111. of music and business features that will 
per acre, which would make a crop this '. prove most entertaining aDd benefieinl 
year of about 222,000,000 bu. compared to' tbe radio fans of the northwest, The 
with 247,000,000 bu. harvested in '1922_ iitation "WLAG" is being operaled h.v 
23. ' LaRt season the yield per acre was the ;'Washburn' Crosby company with 
14,3 bu. which was the higbest on the aasistanee of business firms of Min-
record with the el:r.eption of 1892-93 neap<!lis and St. Paul, 8S WCCO: 
When the yield waR 14,8 bu. per acre. When WLAG met financial reverseR 

Production in these countries is in- last summer the northwest was left 
flneneed considerably by Droper dis- without ' a first c\nas station and the 
tribution of rainfall in October nnd No- flour , concern immediately recognized 
vember nnd final estimates of yields the value of the new and popular inven
"!ay be abov!! or below the llgur~s ' tion as 'an advertising featUre, propose,l 
g.'ven. dependmg upon weat~er !l0ndl- - to the twin cities that if given a small 
hons between now and harvest lime. amount of cooperation , it would eon-

~ , '- strnet and olJerate a broadeasting-sta_ 
Wheat Production In No, JI~~ . tion of which the northwest would be 

The probable production of wheat in proud, meanWhile purchasing and eon-
the northern hemisphere, outside of .. tinuing WLAG. i.' '. 

Hereafter, if the efforts of several 
organizations and individuals have the 
desired effect, goat meat will be desig
nated by a special name which will be 
comparable to pork. beef, and mutton. 
The name selected by the goat raisinl/ 
interests in the southwest is "cltevo"n." 
In reply to requests for aDproval of this 
new name. the United States Depart
ment of Agriculture has stated that 
there seems to be no reason why this 

. name should not be adopted 'and gen
erall,V, allplied to tbe. meat of this do
mestie animal, and it, therefore, ap
proves the name "chevon." The word 
.. ~bevon" was created after long eon-' 

Russia, w:n be about 2,700.000,000 bu. " The proposal which , was aecepted by 
compared with 3,000,000,000 bu. pro- " tbe civic bodies, called for erection and 
dueed last year, says the United States equipment p~ a 6000 watt station, to be 
Department of Agriculture based on about 10 miles from tlle busineSs cent~r 
official estimates and forecasts fro", 25 of, that community, to . ob.viate inter-
countries, and unofficial advice .. fro",' 3 , . !fereriee ,with tube r~eeiving 'setS, The 
countries. Wheat harvests in the north- flour concern in addi.tion was to appro
ern hemisphere are reported to. be prae- ' priate one half of tbe operating expen
tieally eomDleted. ' " '-}~es, not to ClIiceed $10!l,000 Il

nn
ually for 

Figures for the 25 eountrieJ; wliieh ' 3' - 'the eommlllli!.y. Ito bear ,an 
exclude France, . Rumania, .1 r (r '-I ~!t~ 
Ruasia, show an the 

OOO';~bU'~!iilsiii bu. last 
~ the 

~~~~~~~ 
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~'Maldari' s 

: Workmanship 

Insuperable Bronze 
with removable pins 

Quality 
Trad. Mark 

R ••• 
U. S. P.tant Office 

Satisfaction , 

Moulds 

Service 

F. MALDARI & BROTHERS, Inc. 127-31 B& '.ter Street, 
NEW YORK CITY 

Iariieri's 

SEND FOR CATALOGUE E.tabll.h.d 1901 

Rapid Drying Process 
Macaroni and Noodles for 

----0 

RESULTS 
Ellwood City, Pa., June 2, 1924 

Mr. John Ianieri, 
2017 Howard St j 
Pittsburgh, Pa. 

Dear Sir: . II d f us some The dryers which you msta e or 
time ago, are working perfect. I feel t~a t the pa~ 
month has been a good test for them, In as rue 
as the weather has been very damp and not ~vor-

bl t dr ing Macaroni, etc. But your ryer 
:ee~s ~o d~ the work just the same under adverse 
conditions. . nd 

I certainiy would not hes1tate to recomme 
the dryer to anyone making ~liment.ary Pastes, 
for it certainly does all you clalUl for It. 

Wishing you much success, we are 
Yours very truly, . , 

MRS. C. H. SMITH N~ODLE CO. 
Per C. H, Smith 

JOHN IANIERI CDMPANY 
553 N 63rd Street PHrLADELPHIA, PA. 

A~oroBo & DiMarino, Sole Ageni'B 
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Notes of the Maca'ronr Ii{dus'tr -- ~ 
, . ,', .• , ' '" -t ",' '{i.:: "~~... "1' Y 

• ;: • f .... I. " ''''.' ". ".'.s~. ",. 
Exports , and Imports Grow ing the result. The produ~ts were de":: handling companies ,was consummated, 

tined for the southwest wbero the com· 'Mr. ROBB has several' proposals uildcr 
pany bas many goon accounts. Tbe consideration but will take a sbort rest 
same authority opines , that the favor- before accepting any. ' 

A survey of figures compiled by the 
bureau of foreign and domestic com
merce of tho depnrtment of commerce 
for JUly 1924 indicates an upward trend 
in the movement of macaroni to and 
Cram ou'r shores. The increased activi. 
ty in tho macaroni trade is noticeable 
throughout the year, each month show. 
ing a very small but a definite increase. 

Export Bwdneea Lively 
During July 1924 a total of 649,102 

Ibs, of macaroni, spaghetti and noodles 
was exported at an announced value of 
$47,276, approximately 7%e a lb. Dur. 
ing the some mouth in 1923 tho exports ' 
nmounted to 505,765 Ibs. worth $36,-
733. 

For the 7 months ending July 31; 
1924, the total export of these products 
wns 4,235,580 Ibs. valued at $328,658, 
or ohout 7o/ae a lb. During the some 
period in 1923 there were exported 
3,991,779 Ibs. worth $303,723. 

Imports Steadily Increasing 
A total of 411,054 lbs, of macaroni, 

vermicelli and similar foods was im
ported from Europe and Asia during 
JUly 1924. the declared value being $27,-
343, or slightly under 6 and 2-3c a ib. 
In July 1923 the total importation of 
these products was 364,9S9 Ibs. worth 
*24,439. 

Froin Jon, 1 to Jilly 31, ,1924, the 
totnl import had reached 2,304,403 Ibs.; 
which hrought to foreign sbippers 
$148,835 or about 6%e a lb. For the 
snme 7 month period in 1923 the total 
imports were 1,864,860 invoiced at 
*141,750, 

Building New Home 
The Milwnukee Macaroni company 

that has Cor years heen at 182-184 Hu
ron st., Milwaukee, 'Vis., finds that its 
husines" demands enlarged quarters 
ond is now constnlcting n. macaroni 
plnnt at North Pierce st. and Auer av. 
in that city. The building will occupy 
a spnee 115x150 nnd will cost approxi
mately $150,000, New equipment to the 
vnlue of about $50,000 is to be installed. 
according to Petcr Spina, president of 
the company. Considerable progreBB 
has he en made in the construction work 
nnd it is planned to have the new foe. 
tory in opcration about Dec. 1. 

Ship Tmlnload of Spaghetti 
The Skinner MonuCacturing cG.upany 

of Omrulft, Neb" shipped what was 

able change in tbe, agricultural eondi. Mr. Ross is well known in the business 
tion of the country affects business world. Besides bis activities in the 
favorably and that macaroni is becom· macaroni busineBB he served as 'the first 
ing moro nnd more appreciated by president ' of tbe American Specialty 
AmeriealJs as a highly nutrituous food Manufacturers aBBoeiation, that has be. 
and one capable of being served in como a great power for good in the 
many appetizing forms . . "; " busineBB world. A little over a year 

, - .' " ago Mr. ROBB backed a movement to 
Addition to Tha.ringer Plant . eonaolidate tho leading learoni manu. 

A 2 story addition to tbe plant of tbe faeturers bebind a mOl' "..Jent to educate 
Tharinger Macaroni eompany ' at 1466· Americans to a greater consumption of 

' 1474 Holton st., Milwaukee, Wis., bas macaroni 'products . .. That tbis move. 
about been eomplcted and will provide ment l,as not' suc'ceeiled better was due 
tbe plant witb storil'ge place made to no lack of interest or enthusiasm on 
necessary by normal expansion. The bis part. While his firm , was never a 
addition is 4Ox60, which together with member of the National association be. 
equipment such as machinery will cost cause of policy, Mr. ROBB was a regnlar 
about $25,000. According to Wm. A. attender at all big conferences ,wherc 
Tharinger the addition' will be ready his advice, based on wide experience, 
for occupaney about No,'. 1. ' alway~ 'had 'great weight. His friends 

• , in the industry' wish him dcserved suc-
• Rosa Q~ta AJ:!Dour G~ 00.' eeBB in whatever busineBB he may choose 

Mter ' successfnlly managing the to cnter. , I 
macaroni department of the Armour , 
Grain company, several years, and later '; tI Crcuh~ng':. Busine&ll 
head of the subsidiary company, the ..' Indiseri,hil!ate I'rf!le (!titling is a 
Mapl·Flakes Mills, Andrew Ross reo bl' kid f b . 
signed his eonneetion with that organi. pu Ie ae now e gement 0 UBlneBB 

inefficiency and a decided step back. zation effective Oct. 1. His resignation ' ward , toward a _, receiverohip , !Uld 
was made to the 'c<i,mpany ,last 'JUly failure. _ 
when the big merge~, of the , 6 grain '_-=-"-_~-"''''''_-:''''''''''''-: ____ ' 

~ ~ :~. .~ , 

Cheraw 'Box Company, .Inc:, 
!Seventh, aJ;ld Byrd Stree~., ':.~-i 

Ricb~ond;:Vjj.ginia,::, ,/;,', , . : .. 

" 

. . " ,.,. . I 

Wooden, Macuoni 'Bo~-Sho9kl 
• '. ~" I 

{I .~ 1 

- ' 

'j... .. '~ •• r' q f' , 

NOTE-i,OI,l:, .hoo~ an made fro'fl. taatd~ 
~~~...;.;. - and odorl... £I1Ill Side., topo , 
ahd ~ttome lIl'e,full ' 

, probably the first trainload of macaroni 
products ever sent out of an American 
plant, early last month, according to 
the Journal of Commerce of New York 
city which eommentcd freely on tbe 
shipment. Tbe same authority stated 
that macaroni consumption in tbis 
country is on the increase ' and tbat eorr. 
servative estimates place it at nearly '6 

Ibs. per capita. The S~k~i:np~. e~r~~~~;~.; in the ~ ~ .~ 

I· • 'h!~~:IIt!1i P~. All ends are full ~ 

.. , 
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! Bo;'er Heads Bakery 
, 'Lewi&fF :' Bolser o'f Minneapolis waS 
hosen president 'of the AmerIcan B~k. 

c ,,"oeiation at the annual eonvenbon 
~~ :hat '88Boeiation the week of Sep.t. 
22 1924 ' in Hotel Traymore, AtlantIC 
ciiy, N.' J. He succ~eds Raymond K. 
Stritzil'ger, w~o pre~lde~ over the reo 
cent ' gathering and 10 IllS annua! ad-, 
dress reported favorable progress on 
tho p~rt of the b~king trade. and the 

ational' Qrganizabon of that IOdustry. 
n L. ' A. Sebillinger of Baltim?rc ,~as , 
chosen; lst vice president; J~han L,,:. 
ingston' of Chicago as 2nd vIce presl· 
dent, M. Lee Marshall of Chicago as 
treasurer, and Dr. B. E. Bernard of 
Chieago'as secretary-manager. , 

-" 

Tbe sessi'Jns were well attended, 
bakers from the eastern and southern 
states being especially numerous,. A 
feature was a meetin,g of the .var!ous 
secretaries of tbe bakmg orgamzatlOns 
of the country which was so sueecssf~1 
that it will become an annual even~ 10 

connection with the bakers eonvenbon. 
This section was brought together 
through the effects of J . W. Wool~vorth 
of Washington, D. C., well known 10 the 
macaroni industry. 

Latest Palace on Wheels 
w. H. Kellogg, the cereal mnnufn~

turer of Bnttle Creek, Mieh" and .ll1s 
wife arc planning to vis,it at the capItal 

cities of this country in a car that has 
literally, .. all the comforts ?f hom~," 
A sllower both, a complete kItchen, ICC 
making machine, Pullman bcrths, and 
a radio outfit, are only a, Cew, of the 
conveniences to he found III thIS auto~ 
mobile deluxe. It hns been niclmnmc(l 
tho ClArk." 

Electric falls and on electric stove 
nnd 41nxuriou9 chairs, which may read
ily be converted into twin belis, espe
cially designed tables which Iiisnppear 
when not in usc; n. lavatory, Ilnd l!Hth 
room with running water. rhere IS l' 

telephone from t he interior to t !,e 
chauffenr's seut. There is nlso u spcc.'ul 
heater fol' winlel' travel. 'I'he gusolmc 
capacity oC the" Ark" is abont 40 gul
Ions, 

, "N AT I O' N A L 'f , , 

\ . 
PACKAGING - I 

MACHINER.Y 
" ' ,( 

feeds ,fol'ms l',. dates. lines, weighs (" fills. seals. wraps r..hcrrncticallr seals cartons ' 

. , i , .' 
MAnufactured and dl8tributed exc:lu8ively by 

NATIONAL PACKAGING MACIIINERY COMPANY BOSTON 30, MASS. 

Capi~aI ,City Milling & Grain Co. 
I DURUM WHEAT 

'MIIJ.ERS 

St. Paul - Minn. 
CGpocity 1500 Sa,.,..,. 

EROKEE SEMOLINA 
Uniform Quality 

mallufactured /rotll 

Best Grades of 
":'.1, ! ' Durum Wheat 

CAPITAL . CITY MILLiNG & "GRAIN CO., St.' Paul, Minn. • •. ,p , 
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NUTRITION SERVICE 
Red Cross Add s to Activitie s - Will 

Teach Peopl e Foods Values Baci< 
ing of Manufacturers ~xpec t e d. 
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Good F eod and Good Health 
'I' ll ,· r ,· la l lllll .. lt i l' 1 ... 1\\""' 11 1'"",1 illI , l 
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• PAT . 
ING. BRUNO COMASTRI, ,Inc. ENGINEERING WORKS, Manufacturer 

T I . I .. ~ I '.I { \.\ 1_ :\0. j lJi 

BOLOGt\ ,\ STYLE STAI'vIPI NG M .. \ CI-II i'\F. 

I ~CC- :\( )ODI.I~~ , SIXSIIFI .I . 

PATEt\TED T. E, L. CUTT EH 

TYPE OF M,\LE & FEMALE DIES 
t\O SPHI NGS 

,~TM,D;\HD WIDTI :S 
1'; a nJ 2U inchc!i 

+~G. 
lV,itc for Particular!. 

A. ROSSI 
I.' XCJ.USI V£ A GeNT I 'OR 

FlOHETro PAT. HFG. 1730-44 Union Trust Bld g. 

NOVELTY CHICAGO, ILL., (U. S. A.) 

1 

• 

u ctotll!r Hi. 1 !l~4 THE \ I :\ C :\ R 0 ~ I J () l' R :\ ,\ L :1.-, 

Discriminating Manufacturers 
Use 

Hourglass Brand 

PURE DURUM SEMOLINA AND FLOUR 
RUNS BRIGHT, SHARP AND UNIFORM 

Quality and Service Guaranteed Write or Wire for Samples and Prices 

DULUTH.SUPERIOR Mt:LLING CO. 
Main Office DULUTH, MINN. 

NEW YORK OFFICE: 
F 7 Produce Exchange 

BUFFALO OFFICE : 
31 Dun Building 

PHILADELPHIA OFFICE : ~58 Bourse Bldg. CHICAGO OFFICE: 

BOSTON OFFICE: 
88 Broad Stree t 

J, P. Crangle 14 E. J ackson Blvd, 

- ,-
~ ',- ~ .-' -

M.de 2 Sinl, ZO 10 6tJ Pkl l . • minute 

• 

JJ'@rn~~m 
MACARONI TYPE SCALE 

for weighing Elbow and Alphabet Macaroni, Noodles, 
Spaghetti and similar Products . 

The substa nti a l construction of thi s Scale and its parb 
a rc all designed with a vicw of eliminating Feed trou ble, 

thereby inslI ring acell racy . 

A Rotary Feeding device under the Feed Hopper CO I1 -

t rolled by fl ex ible Barnes o r S tops insures il s teady 110\\ t il 
the Scale Hoppers a nd prevents breakage and clog!(ing . 

In , tall ed with Johnson Sealers, makes the Ideal Pal'kil~ ' 
IIlg line and installed with other machines , it illlprU\'('s ill<' 
whole equipment. 

JJ@)J{n~~@~ 
AUTOMATIC SEALER CO., Ltd. 

~l'\\' Yurk 
30 Chu rl'll S c. 

BATTLE CREEK, :'111<:11. 
( ;hk.tt!1I 

lUll S . l.aSall~· SI . 

1.11:0. .\ nt!t· !t ... , ( : .. 1. 
" .,. ~"" ~h Sir "III! IIlth! 
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I Patents and Trade Marks I 
TRADE MARKS APPLIED FOR 

Fortune 
'rlac Fortune Prouucts com pllll,\' of 

Chicngo hus npplicd for l'cgistl'ntiuJl flf 
its trude lllurk "}i'ol'ttlne-Colltuins It 

W ealth of lI enIth. " Appliclltion was 
IIlUU C Feb. 5, 1924, ciuiming' Uf.iC :-;incc 
Dec. ] I ] H]!J. BCH ill es hcing used 011 
nlimenlHI',\' Jluste pl'oducts th e trud e 
1I1m'Ie js IIlso to he used Ull n. long list of 
fouds, oils, jellies, slIttees, chocolnt c nnd 
JlIlIII U)'O llS g'I'O CC l'.' · pl'od ucts. Th e trude 
lJIurk cOllsists or th e HIlIll I! "FOI'tUllc ' l 

in Iill'gc nlHi hell vy t-"Pl' IIIHI on'l' it th e 
sentpllI!(', "Contnins u " Tcn lth of 
lIell ith " ill similul' heu"y t~· J l{'. The 
Il ppli l'lItinn WIIS published Se pt. Hi in . 
the putent olliec GnzC'1fc HIltI ohjcetiolls 
thereto wel'e to hn,'c been Illude with in 
:10 dllYs. 

La Rosa. di Sicilia 
Th e l(unsns Cit\" .:\l acu l'olli null TIlI

pOI,tin g cOlllllHn,\' ;,1' KUllsas Ci t~"t l'lo .. 
is lIIuldng' npplicutiun 1'01' regisfl'ntioll 
of its trnd c JllIIl'lc," Ln Hosll tli Sicilin, " 
cilliming lIHC (If this hrmlll nUlllo Hincl! 
,1111.1' )!)17. Appli cllt ioll wns fil ed Feb. 
21, 1!!24, "'H\ wos pllhlished Sept . 23, 
J!12~. Ohjed in" s th ereto will hlll'e to he 
fiI(lll within 30 dnys. 'rh e tl'nd c murk 
lise in connect ion with aJimentnl'Y 
consists of th e ul'nnd nunw in tIonl)1 c 
fu ct!d leiters. ~\uthlll'it\' is Hsl{(~d for 
pastes pl'oduced by that ~ompuJlY , 

Hol8um 
'rhe Purily Breod company of Puc

hlo, Cnlo., fil c<l un application on Jllly 
a, 1924, for permission to lise the trride 
1II111'){ " Uolsum" on its macaroni nnd 
Iloodle products. While npplieotion 
WIIS puhlishcd Sept. 23, 1924, the clnim 
is lIot suuject to opposition, The mocll
l'oni firlll claims use of this trud e murk 
sin ce Decelllber lD23, 1'he mUl'ic con
sists of the letters forming SUllie, or 
nil gular form and heavy type. 

TRADE MARKS GRANTED 
Yale 

'{'he trude murk, "Yale," of the New 
I1nl'en Brend com puny of New Hnven, 
Conn .. wus registere,\ Sept. 2:1, 1924, 
Se";ul No. 196,965. Jt wns filed Muy 
1:1, 1924, the company claiming use 
since Feb. 1, 1924. The h 'ade mork 
consists of th es word "Yale" in heavy 
t."pe on It dia gonul strip, showing the 
Yule college flag nt the right end of tho 
sh'ip all<l n figure in foot hull togs in 
the nUitudc of throwing a foot hull. It 
wus puillishe<l on JUly 8, 1!124, IIIIlI 110 

OPllosit ion wus mnde, 

. 
U. S. People all Spenders 
The d epartmellt in charge of the 

parks ill Call1ltln st nt es thllt th e tOllrist 
Illst YCllr "pent $136,000,000 in thllt 
eOlllltry, 1I11t1 it is n known fact thot 
$100,000,000 of t.hnt slim was left hy 
those f" om the Unit ed States who spent 
their summel' motoring. 

Chain Systems Combine 
A rather sensational combination 

amollg 14 prominent chains of stores, 
of which 3 arc grocery ehoins wa~ on. 
nouJleed recently. The chains in the 
combination, which hus been incorpo _ 
rnted ullder the nome of the "Unite< 1 
American Chain Stores," are (he fo l. 
lowing : 

Great Atlantic and Pacific Tea Co., In ... 
Childs Co. (Restaurants). 

'l'bo Ginter Co. 
1". & W. Grant 5-10-25· Cellt Stores, Illc. 

S. S. Kresge Co. . 
S. II. Kress & Co. 

Kroger Grocery and Baking Co. 
Muy Deportment Stores Co. 

McC"ory Stores Corporation. 
National Teo Co. 

Schulte Uetoil Stores Corporation. 
Unite<l Cigor Stores Co. of America. 

Ullited Drug Co. 
F. W. Woolworth Co. 

These chains together operate 19,357 
stores, of which possiMy half are gro. 
ee ,'Y stores. 'fhe United American 
Chuin Stores will not at present rUIl 
these s tores ; for the present its fune. 
t.ion is eontine<l to pooling the stock and 
selling the shares. Stocks in all these 
companies will be assigned' to the new 
company, which wit issue its own stocl< 
ngninst it. Jt is believed; however, tha t 
this preliminary combination may be " 
forerunner of a final combination which 
will oetuully operate the stores.-Mod. 
ern Merell/lnt alit! Grocery World, 

rr===============-~' ==T=============.======~ 

BU-ILT 
FOR SERVICE 

Special 

• 
Macaroni 

CHAMPION 
for 

Spaghetti 

Mixer 

Noodles 

A DOUGH MIXER 
Guaranteed to take care of the 
difficult mixing of doughs for 
Macaroni, Spaghetti and 
Noodles. 

Special Shaped All.Steel Blades. 

Mixes Semolina or Flour 
Thoroughly. Uniformly. Rapidly 

Economical 
Easy Running 

Long Wear 

Ask a CHAMPION User or . Write 

Champion Machinery·Co. 
Joliet, lUinois 
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The Holtse 
oj 

Perjecti01I 

Always at 
Your 

Your Service 

"Wh~ Not Elect Us To Make 
Your Next Mould?" 

Use 1I01le but the Superiol- made 
moulds, mallufactured by 

INTERNATIONAL 
MACARONI . MOULDS CO. 

252 Hoyt St. Brooklyn, N. Y. 

rr==~==============~ 

D. & E. Kneaders 

" 

To The Trade:-
We wish to announce that we arc building a complete 

line of Prc!'.~~ (hoth scr~w nnd hydrau.lic) Kneaders, M'lec:!' , 
etc., also that wc can furnish nny repairs to Walton machtn

cry now in usc, . . r I 
Your inr]uircs nrc soliCited ami will be given cnre u 

nuu promplattcnliol1 , 
Yours vc ry truly. 

DI ENEI.T & EtSENlIARDT, Inc. 
R. 1", BOGGS, Sales l\1nnngcr, 

D1ENELT & EISENHARDT, Inc. 
1304.18 N, lIownrd Street 

l'IItLADELI'IItA, I'A. 

Established Over 50 Years 

LIN 
FOR QUALITY TRADE 

It's a Pleasure 
to Send Samples 

CROOKSTON MILLING CO. 
CROOKSTON, MINNESOTA 
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T' He Macaroni Journal 
(SUCC"eUO" to the Old Joumal-Pounded by Fred Duker 

of Cleveland, 0., In 1903.) 
A Publh~atlon to Advance the American lIaca. 

ronl IndullrY, 
Publlahe4 Monthly by the Natlonlll Macaroni 

Manufacturen Auoelatlon. 
Edited b." the Secretary, P. O. Drawer No. I, 

Braldwood. III. 

!~UDLICATION COMMITTEE. 
HENRV MUELLER JAS_ T. WILLIAMS 

M. J. DONNA. Editor 

SUBBCRIPTION RATES ...... .. 
United etDtce nnd CanMa - - $1.60 per year 

In advance. 
Foreign Countries ... '3.00 per year. In advance 
Rlnglo Copies .. - - _ 15 Cent. 
Dnck Copies 215 Cent. 

SPECIAL NOTICE 
COl\l!olUNICATION8:-The Ed t tor eollelta 

newlI and article. or Interel'lt to the Macaroni 
JndUltry, All matters Intended tor publication 
must rench the Editorial omce, Brnldwood, lit .• 
no later than Fifth Day or Month. 

THE MACARONI JOURNAL assumes no ra
eponslblllty tor viewl or opinions expresaed bv 
contributor., and will not knowingly advertise 
Irrcaponalble or untrustworthy concerna. 

Tha publishers or THE MACARONI JOURNAL 
rellerve the right to reject any matter turnlshed 
either tor the adverlialng or readlnl' columna. 

REMITTANCE8:-Mnke all checks or drafts 
pll)'able to the order ot the NaUonal Macaroni 
Mnnutacturera Aasoclatlon. 

ADVERTISING RATES 
Dlaplay Advcrtlalng • ~ Rntea on Application 
WlUlt Ada ~ ~ - -' Five Ccnts Per Word 

Vol. VI Oclober IS, 192' No.6 
,. 

Questions and Answers 

Not Taught by Mall 
Question: A New York business man 

writes: HI am interested in the manu
facture of mnearoni, spaghetti, vermi. 
celli nnd noodles on a commercial ba8is. 
Will you please send me detailed infor
mation relath'e to the manufacture of 
these products including modern fac
tory prllctiee, machinery needed nnd 
approximnte cost of such n factory I 

Reply: It is ' impossible to teach 
mnnufacturing of mncaroni products by 
mail. A personal inspection oC a pInt .• 
in operation, conferences with machin
ery men nnd other allied tradesm.en 
mny help but actual practice in a ph.nt 
is almost n neeeRSity to learn the bu,i
ness from mixing to drying. The salO
pIc copy of Macaroni Journnl being 
mniled you will will give names of lead
ing supply houses. 

A Canner'a Problem 
Question: Who first canned Bpll

ghetti in iomato sauce I 
Reply: Sorry that we ennnot Ilive 

you definite inCormation as to which of 
the leading firms first canned spn(lhetti 
in tomato sou co. We are not especially 
interested . in " canned" spaghetti anrl 
thereCore seldom get into touch with 
canning companies. 

Would Teach Exporting 
Question : Would not the macaroni 

manufacturers of this country like to . 
learn " ·How We Increase Your Ex
ports" I The pamphlet on this subject 
is designed to help American manufac
turers appreciate what we could do to 

Ihelp them in connection with their ex
'port .::, sales wQrk. Please 

.. /' -

Reply: American macaroni manu
facturers are alive to any opportunity 
that may oifer itself for increasing their 
business, domestic or foreign. The of
tlee or the Natiollftl Macaroni Manu
facturers association is always ready to 
cOllperate with any agency thnt will 
Pl'f ('.,f·te the distribution of macaroni 
pr ."! llds anywhere. · , 

Wh&t Is Your Bulnesa Ra.tlng? 
Question: A machine builde, asks: 

"Ha~o you a list of the macaroni manu
facture", of thc country that will show 
the ratings of the various firms given I" 

I!cply: While we have a complete 
and up-to-the-minute list 'of macaroni 
manufacturers in thia country and Can
nda we regret that it does not include 
t heir ratings. So many of the smaller 
firms fail to submit reports to the sev
eral rating concerns. Those that we 
have may be found in any of the sev-
ernl busine .. rating publication9. . . 

July Durum Receipts Low 
According to figures hy government ' 

inspectors covering carload shipments 
of the vllrious grades of amber durum 
and ordinary durum wheat9 inspected 
during July 1924, only scattering ship
ments could be expected of old wheat. 
The better grades were scarce, the 
poorer going into mill feed and to sca
port towns for cxportation. 

Amber Durum 
During July.a tola! of only 581 car

loads of amber durum whcat went to 
market and of this only 28 carloads 
made thc fi",t grade, nearly all of which 
went to the Minnesota mills. The No. 
2 grade 1ed all the others, totaling 297 
carloads, nearly 100 loss . than' the re
ceipts of the Bame grade in June. _ nu- ' 
luth reported having received 17ij CUll 

and Minneapolis 117. Of the 183 cars 
of No. 3 Duluth reported 107, lIIinne
npolis 59 and New York 7. A total of 
only 73 cars registered low grade. 

Durum 
Of the Ordinary durum in which 

macaroni manufacturers of the better 
cIa .. are little interested '265 carloads 
were reported during July as against 
301 cars in Junc 1924 and 994 carloa~, 

in July 1923. ' Of the totaHnRpection, 
of this variety only 12 ea't8 made grad. 
No. I, these going 5 to Minneapolis and 
~ to Duluth. The No. 2 grade again led 
with 114 ears, of which Duluth re
ported 72 and lIIinneapolis 37. Out of 
the total of '85 cars that constituted 
grade N~. 3pNew York got.25 cars, i/l. 
dieating that a good share of this grade 
went into export. 54 carloads were in
ferior quality. 

Wort" Thinking About 
Walter Johnson, pitching ace of 

the Waohington, D. C., teani, pen
nant winners in the American 

. League, ~as been pitching for this 
same maJor league baseball team for 
sixteen· years . . 

He has never been 9nspended. 
He has never been .fined. -
He has never been in a fight with 

an umpire. 
He has never been called off the 

diamond. 
. Keep on thinking. 

1)1 a recent interview Walter John
son summed up his philosophy 'of the 
game as follows : 

"You ~an 't a/f0r<!- to worry over 
the deCeat of today . . Just figure Ollt 
why you've lost, then begin to plan 
out the. viotory of tomorow-if you 
expect to kcep going." -

This sound advice applies equally 
to busine .. of all kinds arid particu
larly to som~ in this industry who 
arc given to reviewing past failures 

. rather than- planning for future suc
cesses. 

"Information anrl Cooperation" are 
the American giant twins. 

play SQUARE and you won't be cor
nered. ., 

WANT ADVERTISEMENTS 
Five canu par word each (naerUon. 

FOR IALE-Stencll machine., guaranteed re 
built., low pried. .Dlllgraph Stencil Machine 
f""nrp., teO) 8. Klnlahl«hway Dlvd., St. Lou l ,,_ 

Mo. ~ . (to 

!ISU5INE5S CARDS~ 
f " 

GEO. B. B~EON 

Specializing in Macaroni 
Shooks. Prompt Local or 

Carload Shipments. 
I .. '1 1 

31( Liberty Bldg., Pbiladelphia . \.... . 
Filbert38H 

A. ROSSI & CO. ----
Macan:ni Machbiery Manufacturer 
,'" \ 

. Macaroni ~gi Mac.hinef 
- : • ,,' That' fool The Weather . 

THE MACARONI JOURNAL 3n 

.., '_"II~"';;""' __ """"III_",''' __ ''_II'''',,"'''' ____ ~'".umnn, 

"''1' . . . 

NOODLES 
II vou want to make the best Noodles 

. -you must usc the best eggs. 

We lrnow your particular requirements 
and are now . ready to . serve you 
with-

Special Noodle Whole' Egg-
Dehydrated Whole Eggs-scleeted
Fresh Sweet Eggs-particularly bright 
color . 

Special Noodle Egg ' Y olk-
Selected bright lresh yolk-entirely 
Soluble. 

Samples on Request 

JOE LOWE. CO. INC. 

CHICAGO 

Norfolk 

"THE EGG HOUSE" 
New York 

WAREHOUSES 
Atlanta Cincinnati Detroit Pittabufgh 

BOSTON LOS ANGELES TORONTO I 
_________ '_ IIUl"'_IoI.""''''''''' ... IIIIIII ... ''''I'''_ .... IIIII .. 'III''''''I_II' .... ''"'''''"11' 

M L Outlld. 
Pullbacko. E 

The W. K. Jahn Co. 
INCORPORATED 

BROOKLYN, N. Y. CHICAGO, ILL. 
BUlh ,Terminal Bldg., No. 10 

Tel.phone SunMt SOlS 
561 E.lt Illinois Street 

Telephone Stat. 6661 

Importers 01 

GOKt EGG PRODUCTS 
FOR 

NOODLES 
.. PURE 

CHICKEN HEN EGG 
YOLK 

SPRAY GRANULAR 

Do you know the new government ruling 
in regard to egg in noodles? 

If not, write us. 

Prices and Samples on Request 

CONTRACT NO IN FOR 1924·1925! 

E s 
All 

Cyllnden . 
. Outside 
Packed. 

MOST MODERN STATIONARY TYPE 

HYDRAULIC MACARONI PRESSES 
ONE DIE ONLY REQUIRED 

Inlldo 

Packed 

Type of 

Pre ... 
Takes Up 

Lea. 
Head 
Room. 

ACCUMULATORS 
PRESSES 
PUMPS 

KNEADERS 
MIXERS 

FITTINGS 
VALVES 

DIES 
S 
I 
N 
C 
.E 

1 
8 
5 
1 

N. Morgan St.~ Chicago, U.S. A. 
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OUR PURPOSE: 
Educate 

Eluate 

ASSOCIATION NEWS , " 
National Macaroni Ma1l,,~fact~~er~;,; 

Association ", 
. , 

Organl.., 
Harmonize Local and Sectional Macaroni Clubs ..... TheD- .1 

The ~anufacturer 

OFFICER8, 1Q24.1925 
HENRY MUELLER ••••••• •• •• • ••••••• Pre,ldent 

no Baldwin av., Jerloy City, N . J . 
E. Z. VERMYLEN •• • •••••• • Firat Vie. Pr.,ldent 

65 Front It., Brooklyn, N. Y. 
H. D. R0881 ............. ·.8eeond Vic. Prealdlnt 

Braidwood. UI. 
FRED BECKER •••... ••• • •• •••. •••• •• . Trt.aurer 

6919 Lorain av .• Cleveland, O. I 

WilLIAM A. THARINQER .•.•.••••••• Dlrector 
1468 Holton eL, Milwaukee. WI •. 

A. C. KRUMM, Jr .•••••••••••• ~ ••••••••• DI ... ctor 
PhlladaJphla. Pa. .' 

'JOHN V. CANEPA ••••••••• : •••• • •• • •••• Dlrtetor 
Chicago, III. 

M. J. DONNA •• •••• •••• , ••••••• •• • •• •• Sle ... ta.." 
P. O. DraWer No. I, Braidwood, 10. . 

, ASSOCIATION COMMITTEES 
Commltt •• on Cooperallon with Durum Miller. 
Jame. T. William., The Creamette Co. Mlnne-

apolli. Mlnn. . " 

MI~~eioti. Macaroni Co .• St, 

Wm. A. Tha~lnrer, Tharlnrer: Macaroni Co, .• 
Milwaukee, WI .. 

. , Lealalatlve ', and Vlallancl , Committe. 
,I ~ I I J .... ;. ' • 'f 

A. C. Krumm, :Jr, ••• •• •• •••••••• • ••• Phlladelphla 
John V. Canepa ••..•••...••.• ••• •• •••••• Chlcaao 
C. n. Schmidt •..•••..••.•. . -' •. • • ' .• •• .• Davenport 
IAOn TUJRRUO ••••• •••••• : .: •• • : • ••• NeW' OrleanlJ 
F. A. Ohlgllone ........... I ... : ~ .......... eeatUe ._--,. -------_._-_._-....;...;.---

Vigilance Committee Vigilant.' ' be arranged in a~vanee, these to be pai'd 
by each company for the job in' its own 
plant. This plan should furthe r provide 
!or a continuing supervisory or audit. 
IDg cost service after fhe installations 

The neWly appointed vigilance' com
mittee for the macaroni munufaeturing 
industry i. slowly swinging into action, 
moving cautiously and carefully, sure 
of its ground and determined to get 
result.. It plans to give attention first 
to ·the enforcement of oxi"ting laws be
fore proposing any remedial legislation, 
Enough good for ·the present can be 
gained for the industry if present regu
lations arc understood by the trade 
and followed, 

Attention is now being given to wil
f, ,1 violations of laws on the part of 
huumfncturers who afC weak enough 
to listen to the demands and require
ments of buyers who care not how much 
trouhle they cause others just so they 
get extra profits, Some jobbers, for 
in"tanee. have beea refusing to accept 
macaroni and 1I00die products that arc 
labeled in accordance with the rulings 
of the bureau of standards or the bu-' 
reall of chemistry of the Department of 
Agriculture. As a result some of the 
wenker macaroni manufacturers are ig. 
noring the Inw. to please ,.id jobbers. 

While th ese jobbers arc guilty of in' 
fra ction of gcvernment regulations re
garding foo(l products, by their Atti
tilde they make violators of the maca
roni men who yield to their wishes with 
regard. to labels, The national gov
Cl'nmen t and the various state officials 
arc determined to push enforcement of 
e:cisting laws against ~II violators. par
ticularly where offendlDg food goes in
to interstate commerce. 

Manufacturers and distributers epn
not excuse their wrongful action on the 
grounds that they are not acquainted 
with existing law8 or that they have 
not .had sufficient notice, These ruleo 
have been in force for many months 
and should be well known. 

Jlfaearoni manufacturers who lose 
business to another firm because .of the 
latter's willingness to disobey the law 
by to the wishes, whims and 
fancies of should suet, 
actions to 

wood, III., the secretary of the National 
Jlfaearoni Manufacturers asso'ciation, 

In either case .samples of tho goods 
and copies of ' the offending labels 
should be submitted lis evidence. Com
plainls will then be 'entered with the 
proper authoritieo, 

Practically all the upright nnd well 
meaning macaroni men of the country 
111'8 attempting to live up to all the ' 
food laws and regulations and to them 
the industry is obligated to protect 
these law ahiding manufacturers 

. against this kind of unfair competition, 
Make the vil{i1anee committee 'youl 

confidant in every ease whero tho repu
tation of the industry may be- injured 
by wrongful , aeto of manufacture and 
sale. 

PLANS OF PROCEDURE -
Three Methods to Make Definite' Start' 

Toward Bringing About Ii Knowl
edge of Costs in Macaroni 

Industry. 

By C. H. Ferrie ot The StephenlOD Corpora. 
, Uon, New :'ior:: City 

The following 3 suggestiollil are sub
mitted as possible ways of making a 
defiinite start toward the goal of uni
versal east knowledge in the macaroni 
industry, While anyone of these would 
accomplish the purpose of making a 
start they are listed in the order of 
their importance from the standpoint 
of most rapid. progress toward the final 
goal. • 

I. ' Let the leaders in the association 
subscribe to a special · fund of from 
$5,000 to $10,000 with which to 
finance a sales campaign through field 
men ~ ~e~1 the . uniform' cost system to 
the . mdlVldual manufacturers. This ' 
plan' .should include .an :arrang~ment 

. are completed, for only in this way can 
the cost depat1:ments be kept up to n 
proper state of efficiency. 

II, Let ' tbe aforesaid noaders sub
scribe ' to n fund of say $5,000 to pav 
for. the service <if n cost engiueering 0;
ganization to tbe following specific job 
-visit each macaroni manufacturer 
and get from bim a statement of assets 
and liabilities and profit or loss for each 
of tbe Ia.t 3 to 5 fiscal years-tbese to 
be compiled to give tbe totals for tbe 
industry and to sbow the overage re
turn on sales and , invested capital for 
tbe entire industry; Experience bas 
shown thnt if a firm of cost engineers 
of the proper sta·ndi1:.g is secured so as 
.to gain tbe confidence of the manufac
turers the fear o'f disclosure of tbe in
dividual company 's fi81lrcs can be 'lver
como and tbe fiual result successfully 
achieved. I .' 

If the average . return on capitol lind 
sales for your. gfoup , is a8 bod as you 
tbink it is and we can well 'believe it to 
be so, these actual figures in print will 
furnish an awakening shock tbat should 
lead to an earnest desire for the e08t 
work on the part of your individual 
members. ' 

III. Let 15 or 20 ';;f YOllr leaders 
agree witb 'eaeb otlier ibat eaeb one will 
employ the services of tbe some east en
gineer to visit ,his plant and spend 
whatever time is ne~essary to get its 
own cost system to conform to the pres
ent standard systcm-caeh company 
paying individually ' for the ~ervice re
turned to it-tbat they will then raise 

. the small amount' n~~~ary thereafter 
to enable the cost ' engmeer to coiled 
d8t~ o~ .c~sts :ffom thes~' several plants 
and prepare monthly articles for your 
trade, pal1~r d~alin:g with aVerage costs 
and margtD8 as disclosed by these data 
in an effort to edueate, the industry' to 

whereby the . organization 
the field forc e would. 

.. present-eonditions 'and 'th"e need of 
development ·,. .' VI ( . ~ 

, . ,., ;:-..,:.'.::.' .:.-...:..,~.,.;;. 

~\ii~~[!1'~al 

J oho J. Cavagnaro 
Engineer and Machinist 

Harrison, N. J . U. S. A. 
IIIIllIlI\1WIIIIII!IIIIUlIIIUllnlllllD1IItIIII 

Specialty of 

MACARONI MACHINERY 
Since 1881 

gWUWllUllllUllllllftlllIIlllrJllllllmlllUlUIII 

N. Y. Office & Shop 255-57 Centre Street, N. Y. 

"EIMCO" 
Mixers and Kneaders 

Insure Uniformity, Color and Finish 

"Eimco" mixers develop the full strength of 
the flour and produce perfect doughf;, absolutelv 
uniform in color, temperature and fin ish, just like 
an expert would do it by hand but thf:y do it many, 
many times quicker-also much quicker. th~n or
dinary machines-because they are SCIentifically 
designed and built, 

"Eimco" kneaders knead the lumps of dough. as they come 
from the mixer into one solid ribbon and give it unifonn tex
ture and they do it quicker nnd better than orriinary kneaders. 
They are equipped with plow and have scmpers at rolls to 
prevent dough from clinging, All gears are fully enclosed, 

Save time. labor. power. and mo~e be~ter doughs at less 
cost. "Eimco" mixers and kneaders Will dQ It {or you. 

Ask us for bulletin nnd photos, 

The East Iron c: Machine Co., 
',' ~.e.ln Orfi~e and Factory. Lima. Ohio. 



Pillsbury's Semolina No.2, Pillsbury's Durum Fancy Patent-the 
many macaroni manufacturers who use these splendid products will 
tell you of their remarkable quality. Your macaroni will have 
exceptional strength, finest amber color, and desirable f)avor-always. 

Albany 
Atlanta 
Altoona 
Baltimore 
Boston 
Ouffalo 

Pillsbury Flour Mills Company 
"Oldest Mll1crs of Durum Wheat" 

Chlcu~o 
Cincinnati 
Cleveland 
Dallas 
Detroit 
IndJana.polla 

Minneapolis, U. S. A. 
DRANCII OFFICES: 

Jacksonville 
~ Los Aniteles 

Memphis 
Milwaukee 
New Haven 
New York 

• ••• •• 

Philadelphia 
Pltt.bur~h 
Portland 
Providence 
Richmond 
Saint Louis 

Suint Paul 
Scranton 
Sprln~lIeld 
Syracuse 
Wushlnllton 

.. ..... .. .. ~~ ~ .. 
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